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This  munth,  Caiicu  turns  the  incr- 
chundisiii^  spnlli^ilit  on  canned  meat 
products — puts  in  the  hands  of  thou¬ 
sands  of  grocers  the  information,  ideas 
and  talking-points  that  build  up 
volume  in  the  retail  store. 


The  hi^jicr  the  procer's  volume,  the 
hipper  t!ie  eanner's  sales — that  is  the 
reason  for  these  advertisements — that 
is  why  we  suppest  that  you  follow  the 
series,  pass  them  to  ytnir  salesmen, 
use  them  t»>  promote  your  own  brand. 
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The  Sealing  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


Alert  Canners  have  plans  for  new  and  pro¬ 
fitable  products  that  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
that  attach  can  covers  in  a  Vacuum  Chamber. 


No.  225  Vacuum 

Can-Closing 

Machine 


CAMERON  CAN  MACHINERY  CO. 

^10  Xorth  Ashland  Avenue  Chieag09  U«  S.  A. 
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The  Journal  of  the  CANNING  and  Allied  Industries 


DEMAND! 

"THE  NAME  ON  THE  LABEL"  CLAUSE 
IN  THE  NEW  PURE  FOOD  LAW 


The  industry  now  has  its  greatest — a  golden — 
opportunity  to  have  this  requirement  written  into 
the  law  of  the  land,  in  the  new  Pure  Food  law,  if 
it  will  exert  itself  decisively  and  quickly.  It  is  said, 
“you  can’t  get  action  by  the  canners;  they  will  read 
and  agree  that  it  is  right  and  that  it  should  be  done, 
but  they  won’t  act.”  We  resent  that.  It  is  equivalent 
to  saying  that  the  canners  are  a  lot  of  paretics,  suffer¬ 
ing  with  paresis  or  softening  of  the  brain,  and,  there¬ 
fore,  unable  to  help  themselves  even  when  it  is  for 
their  own  good.  Canners !  Show  the  world  this  is  not 
true.  We  grant  you  some  canners  may  be  afraid  that 
some  of  the  big  buyers,  the  jobbers  or  distributors, 
may  punish  them  for  such  action,  as  the  jobbers  have 
steadfastly  opposed  this  name  on  the  label  move.  We 
might  answer  that  these  timerous  canners  could  urge 
this  amendment  to  the  Pure  Food  law  now  before  Con¬ 
gress  and  the  jobbers  would  know  nothing  about  it;  but 
we  do  not  like  that.  The  canners  are  showing  more 
courage  to  fight  for  their  rights — and  the  canners  will 
fight  for  this  right ! 

There  is  no  intention  in  this  proposed  action  to  hurt 
the  jobbers  or  to  take  away  anything  that  belongs  to 
them.  Just  the  contrary,  it  will  help  and  protect  the 
distributor  of  canned  foods,  affording  him  the  pro¬ 
tection  he  now  seeks  by  having  his  purchases  inspected 
and  graded  before  acceptance.  In  compelling  the  pro¬ 
ducer  to  father  and  stand  fully  responsible  for  every 
can  packed,  by  placing  his  true  name  and  true  address 
upon  each  such  can — that  is  upon  the  label — the 
jobber’s  name  need  not  be  eliminated.  The  new  pure 
food  law,  as  now  proposed,  requires:  “(1)  The  name 
and  place  of  business  of  the  manufacturer,  packer, 
seller  or  distributor”  (S.  5,  Copeland  bill)  and  “(d)  If 
its  prinicpal  label  fails  to  state  (1)  the  name  and  place 
of  business  of  its  manufacturer,  packer,  distributor  or 
other  seller”  (S.  580,  McCarren).  Under  the  present 
Food  and  Drugs  Act  no  name  need  appear  on  the  label, 
but  if  a  name  be  used  it  must  be  the  true  name.  So 
some  name  requirement  is  assured,  and  the  canner’s 
name  has  a  first  claim,  and  this  will  be  so  recognized 
if  the  canners  ask  for  it. 


-  The  True  Name/  The  True  Address, 
and  Vour  Quality,  on  Every  Can 

Here^s  The  Real  Solution  To  The 
Labeling  Question 

*  "Let  the  label  show  the  true  name  of  the 
manufacturer,  the  true  place  where  the  soods 
were  produced" — 

*  From  The  Canning  Trade  of  Feby  17 th.,  1905 

'  Under  the  plan  proposed  there  is  no  need  for  any 
jobber  losing  the  value  he  has  built  up  in  his  private 
label.  The  jobber’s  name  may  also  appear  on  the  label 
together  with  that  of  the  “manufacturer  or  packer,” 
thus :  “Expressly  (or  specially)  packed  by  The  Minne¬ 
sota  Valley  Canning  Co.,  Le  Sueur,  Minn.,  for  R.  C. 
Williams  &  Co.,  New  York  City.” 

The  next  argument  is  that  this  would  compel  these 
jobbers  to  carry  such  an  assortment  and  array  of 
labels  as  to  make  it  impractical.  That  may  be  true 
in  the  case  of  the  snide,  cut-rate  jobber,  who  shops 
around  for  bargains,  but  hardly  likely  even  there,  the 
expense  of  the  many  labels  checking  the  profit  from 
the  bargains.  The  better  jobbers  most  certainly  will 
weigh  carefully  from  whom  they  buy  supplies  of 
canned  foods  in  order  that  the  names  to  appear  on 
their  labels  may  be  such  as  to  win  public  approval. 
And  having  found  such  sources  of  supplies  the  jobbers 
will  trade  largely  and  with  as  few  canners  as  possible. 
For  the  canner  who  prefers  to  sell  for  jobbers’  label 
rather  than  build  his  own  business,  it  is  possible  to  see 
in  this  a  haven  of  safety:  a  certain  and  sure  market 
for  all  he  packs,  and  at  good  prices  if  the  quality  of  his 
pack  is  attractive.  A  price  difference  of  from  5  cents 
to  15  cents  per  dozen  is  of  slight  matter  to  most  jobbers 
if  they  are  assured  of  a  constant  supply  of  the  quality 
goods  wanted.  So  changes  from  year  to  year  in  their 
supply  sources  would  be  on  a  steadily  declining  ratio, 
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once  this  ruling  went  into  effect:  (1)  from  the  saving 
in  cost  of  new  labels ;  (2)  from  assurance  of  the  quality 
supply  needed;  (3)  to  avoid  disruption  of  consumer- 
preference  built  up  by  usage. 

Under  the  new  proposed  pure  food  law  now  before 
Congress,  a  name  must  appear  on  the  label,  and  by 
all  the  laws  of  fairness  and  equity,  as  well  as  for  the 
protection  of  the  consumer,  the  name  of  the  producer 
should  have  first  choice.  No  man  should  ever  be  per¬ 
mitted  to  produce  any  food  for  public  consumption 
unless  he  endorses  every  package  of  it  with  his  name 
and  his  address,  and  the  true  name,  not  a  fictitious 
one.  It  ought  to  be  recognized  as  the  duty  of  our 
legislators  to  afford  this  protection  to  the  public;  the 
public  is  entitled  to  know  who  produces  its  foods  and 
where,  and  not  merely  who  distributes  them.  Our 
Senators  and  Congressmen  should  recognize  this  duty, 
and  if  they  have,  any  doubts  about  it,  let  them  ask  that 
man  who  has  had  more  experience  in  the  enforce¬ 
ment  of  pure  food  legislation  than  any  other,  the 
successor  to  Dr.  Harvey  W.  Wiley,  the  father  of  the 
pure  food  law.  We  refer  to  Mr.  Walter  G.  Campbell, 
chief  of  the  Enforcement  Division,  and  who  has  been 
on  this  job  since  the  passage  of  that  law  in  1906. 
Chief  Campbell  can  tell  them  that  with  this  name  on 
the  label  requirement  in  the  law  he  can  effect  a  more 
thorough  and  complete  clean  up  of  the  things  aimed 
at  in  all  such  laws  than  by  any  other  means,  or  by  all 
other  means  combined.  He  will  tell  you  that  that 
requirement  was  in  the  original  law  as  proposed  by 
Dr.  Wiley,  but  killed  in  lobby;  and  he  will  tell  you,  if 
he  dare,  that  it  is  the  only  way  to  reach  the  interests 
that  seek  to  emasculate  any  food  law  proposed,  and 
who  now  fight  this  name  on  the  label  provision. 

And,  Mr.  Senator  and  Mr.  Congressman,  we  can 
tell  you  that  the  canners,  individually  and  collectively, 
are  heartily  in  favor  of  the  insertion  of  this  provision 
in  the  new  proposed  pure  food  law,  and  they  would 
boldly  say  so  to  you,  and  to  the  world,  as  they  have 
said  to  us,  but  they  fear  reprisals  from  the  great 
jobbers  who  oppose  this  name  on  the  label  move¬ 
ment.  At  the  recent  Convention  in  Chicago  the  fore¬ 
most  canners  of  the  country,  the  leaders  of  the  Discrip- 
tive  Labeling  cause,  and  other  canners  among  the 
rank  and  file,  whom  we  consulted  as  to  their  feelings 
on  this  question  of  the  name  on  the  label  requirement, 
all  enthusiastically  replied  that  it  was  the  one  way 
to  settle  the  question  rightly.  The  industry  wants  this 
requirement  inserted  in  the  new  pure  food  law,  and 
we  speak  for  them. 

To  Senator  Copeland,  as  chief  sponser  of  this  new 
pure  food  law,  and  as  former  Food  Commissioner  of 
New  York,  we  appeal  in  the  name  of  the  great  canning 
industry  of  this  country,  to  grant  the  industry  this 
boon,  which  it  urgently  seeks.  It  ought  not  to  be 
necessary  to  ask  the  majority  of  the  canners  from 
every  section  of  the  country,  to  plead  with  you  indi¬ 
vidually  for  this  amendment,  though  we  are  doing  so. 
But  you  know,  that,  for  the  reasons  given,  the  response 
will  be  haulting  and  by  no  means  indicative  of  the 
general  feeling.  You  may  say  that  this  is  the  par¬ 
ticular  duty  of  the  Canners’  Legislative  Committee 
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but  please  remember  that  that  committee  is  composed 
of  individual  canners,  and  that  they  are  in  a  more 
vulnerable  position  than  any  other  canner;  and  more-  a 
over  that  diplomacy  calls  for  the  avoidance  of  con-  ^ 

traversial  decisions,  especially  by  an  association  of  ^ 

sellers,  in  dealing  with  buyers.  That  is  not  heroic,  but  i 
it  is  human.  If  you  could  get  the  individual  feelings  J 
and  desires  of  the  canners  you  would  know  they  want 
this  name  on  the  label  provision  in  the  law.  More  than  ! 
20  years  ago  the  National  Canners  Association,  at  its 
Convention  in  Milwaukee,  went  unanimously  on  record 
in  favor  of  this  name  on  the  label  clause;  but  its  ! 
members  went  home  and  promptly  forgot  it  because  J 
there  was  no  Code  Authority  to  enforce  the  Conven¬ 
tion’s  resolutions. 

This  question  is  not  new.  The  quotation  at  the 
head  of  this  article  is  taken  from  an  address  of  the  late 
Prof.  Ladd  of  North  Dakota,  a  pioneer  in  pure  food 
legislation,  made  before  the  joint  Convention  of  the 
Atlantic  State  Packers  Association,  The  Western 
Packers’  Canned  Goods  Association,  and  the  National 
Canned  Goods  and  Dried  Fruit  Brokers  Association 
in  Convention  at  Columbus,  Ohio,  February  6th  to 
11th,  1905,  and  reported  in  the  Convention  Issue  of 
The  Canning  Trade,  dated  February  17th,  1905.  That 
was  before  the  enactment  of  the  Food  and  Drugs  Act 
(1906).  Read  what  he  said.  Professor  Ladd  is 
speaking : 

“THE  IDEAL  FOOD  LAW’’ 

“The  ideal  food  law,  it  seems  to  me,  is  not  one  made 
up  of  special  enactments  applying  to  each  and  every 
individual  class  of  food  products,  but  is  rather  a  law 
general  in  its  scope  and  so  clearly  worded  in  its  form 
as  to  be  applicable  to  all  classes  of  foods.  Such  a  law 
is  simpler,  more  easily  enforced,  and  better  understood 
by  those  who  have  to  prepare  goods  in  compliance  with 
the  law.  The  law  should  have  as  its  underlying  basis 
three  great  principles. 

“First :  The  correct  and  truthful  labeling  of  each  and 
every  food  product.  Fictitious  and  misleading  names, 
even  for  compounds,  should  not  be  permissible.  The 
label  should  show  by  whom  the  product  is  packed, 
where  it  is  packed,  the  quality  of  the  goods  and  the 
net  contents. 

“TRUTHFUL  LABELING^- Let  the  label  on  your 
goods  be  truthful.  Let  it  show  the  true  character  of 
the  goods,  for  when  the  product  is  examined  the  public 
are  sure  to  condemn  it  when  found  falsely  labeled.  Let 
the  label  show  the  true  name  of  the  manufacturer,  the 
true  place  where  the  goods  were  produced.  If  one 
locality  has  a  reputation  for  superior  grade  of  goods 
it  is  unjust  for  some  other  locality  to  trade  upon  the 
reputation  of  its  sister  community.  Fictitious  names 
should  be  abolished  and  we  should  build  a  reputation 
for  home  products  and  not  try  to  deceive  by  selling 
the  goods  under  a  false  name.  Cotton  seed  oil  is  a 
good  food  product ;  why  not  push  it  to  the  front  instead 
of  trying  to  palm  it  off  for  olive  oil?  Glucose,  if 
properly  made,  is  not  an  undesirable  food  product, 
then  why  try  and  deceive  the  publiq  into  believing  that 
it  is  New  Orleans  molasses,  sorghum,  etc? 
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CONTINUOUS 

COOKERS 


For 

Tomatoes, 

Cherries, 

Apples, 

Kraut, 

Etc. 


For  any  size  can,  any  capacity  up  to  1 80 
cans  per  minute.  Write  for  quotation. 


CANNING  MACHINERY 

Single  Unit  or  Ji  Complete  Canning  PiatO' 
BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


We  take  pleasure  in  announcing 
the  appointment  oF 

The  James  Q.  Leavitt  Co. 

of  Ogden,  Utah  and  Seattle 
Washington,  as  our  representative 
in  the  Inter-mountain  and  Pacific 
Coast  territories. 

The  Sinclair  Scott  Co. 

Baltimore,  Maryland 


The  Original  Grader  House 


HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  Particulars 


SPEED  CONTROL 

Hamachek- Waukesha  speed  control  accommodates  crop 
conditions  perfectly.  There  are  eighteen  separate  divisions  to 
locate  the  speed  regulating  lever  within  a  range  of  30%  of  the 
engine  speed.  Each  different  position  provides  for  a  change 
in  the  speed  of  the  apron  roller  about  one-half  revolution  per 
minute.  Every  condition  of  the  crop  can  be  met  instantly 
without  stopping  the  engine.  Once  adjusted,  the  governor 
will  hold  the  engine  speed  steady  until  the  crop  condition  re¬ 
quires  a  change.  This  speed  control  device  and  the  Waukesha 
governor  are  the  result  of  more  than  20  years  of  continuous 
development  of  this  one  type  of  mechanism.  The  governor  is 
built  as  a  patented  integral  part  of  the  engine,  and  is  not  an  ac¬ 
cessory  or  attachment. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  ■  ENGINED  VINER  POWER  PLANT 
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“QUALITY  OF  GOODS — On  every  package  should 
be  shown  the  true  quality  of  the  goods.  The  standard 
established  should  be  one  that  is  generally  advertised 
for  the  information  of  the  public  and  the  public  should 
be  taught  to  recognize  the  difference  between  the 
different  grades  placed  upon  the  market.  At  the 
present  time  there  is  a  very  marked  difference  between 
the  goods  put  up  under  the  same  general  brand  by 
different  houses.  This  is  wrong  and  leads  to  confusion 
and  to  the  injury  of  those  who  are  trying  to  furnish  a 
superior  grade  of  goods.  It  permits  of  abuses  by 
jobbers  who  are  not  disposed  at  all  times  to  be  truthful 
or  who  are  willing  for  a  price  to  sell  goods  to  a 
merchant  without  considering  that  their  standing  with 
the  merchant  will  in  the  future  be  injured. 

“As  a  last  suggestion  I  want  to  say  that  if  packers 
would  generally  adopt  a  guarantee  for  use  on  their 
label  they  will  find  it  much  to  their  advantage.  This 
guarantee  would  read  as  follows:  “We  guarantee  the 
contents  of  this  can  to  contain  the  following  con¬ 
stituents  and  none  other.”  Then  should  follow  an 
enumeration  of  what  is  contained  in  the  can.  For  ex¬ 
ample,  in  the  case  of  corn,  it  might  read  as  follows: 
“Sweet  corn,  water,  sugar  and  salt.”  The  public  would 
have  confidence  in  such  a  guarantee.  The  food  officers 
would  soon  learn  to  know  that  goods  honestly  put  up 
by  a  house  under  such  a  guarantee  could  be  depended 
upon  to  be  free  from  preservatives,  coloring  matter, 
bleaching  agents,  fillers,  etc. 

“If  the  goods  were  mixtures  of  products  of  recog¬ 
nized  food  value  there  can  come  no  harm  to  the  house 
willing  to  let  the  public  know  what  the  constituents  are 
and  even  in  cases  where  glucose  has  been  used  the  per¬ 
centage  should  be  clearly  indicated,  or  where  the 
product  is  a  mixture  of  apple  and  glucose  jelly.  With 
such  a  system  of  labeling  as  I  have  indicated  there 
would  be  a  large  increase  in  the  consumption  of  canned 
goods.  The  public  would  again  regain  confidence  and 
the  great  manufacturing  establishments  of  the  country 
would  find  that  instead  of  being  in  antagonism  to  the 
food  officers  of  the  several  States  they  would  have  their 
unanimous  support  and  the  canners  would  give  the  food 
law  the  same  support  that  is  today  accorded  by  the 
retailers  and  jobbers  in  North  Dakota.  Petty  jealousies 
and  misrepresentation  by  those  who  have  been  living 
on  the  reputation  made  by  honest  manufacturers  have 
been  the  cause  of  most  of  the  dissension  in  the  ranks 
of  manufacturers  and  has  been  the  cause  of  creating 
distrust  in  the  minds  of  the  consumers.” 

*  *  * 

Come  on  canners !  Here  is  the  greatest  opportunity 
to  help  yourselves  ever  presented.  Write  to  Senator 
Copeland  asking  him  to  amend  his  bill  (S.  5)  under 
“Misbranded  Food,  Section  302  (e)”  by  striking  out 
the  words  “seller  or  distributor,’  and  to  add  “unless 
the  label  contain  a  truthful  statement  of  the  quality.” 

And  write  to  Senator  McCarren,  asking  him  to 
amend  his  bill  (S.  580)  under  “Misbranding,”  Sec.  7 
(d),  by  striking  out  the  words  “distributor,  or  other 
seller,”  and  to  add :  “unless  the  label  contain  a  truthful 
statement  of  the  quality.” 
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Address  them:  Hon.  Royal  S.  Copeland,  Senator, 
U.  S.  Senate,  Washington;  and  Hon.  P.  J.  McCarren, 
Senator,  U.  S.  Senate,  Washington.  Write  your  own 
letter  somewhat  as  follows : 

Honorable  Dear  Senator: 

The  provisions  of  your  new  pure  food  law 
(S.  5),  in  so  far  as  foods  are  concerned,  seem 
entirely  acceptable,  but  for  the  protection  of  the 
consuming  public,  and  for  the  welfare  of  the  whole 
canning  industry,  I  would  respectfully  urge  the 
following  highly  important  changes: 

Under  “Misbranded  Foods,”  Section  302  (e), 
the  elimination  of  the  words  “seller  or  distribu¬ 
tor”  ;  and  this  further  addition :  ‘‘Unless  the  label 
contain  a  true  statement  of  the  quality.” 

My  object  in  this  is  to  compel  the  true  name  of 
the  canner  and  the  true  address  on  every  can  of 
foods  produced  for  sale  to  the  consuming  public, 
a  requirement  badly  needed  and  long  desired  by 
the  canning  industry,  and  to  compel  the  packer’s 
own  statement  of  the  quality  in  each  can. 

Respectfully  yours, 

(Signed) 

And  then  send  a  copy  of  your  letter  to  your  own 
Senator,  urging  him  to  support  your  request,  and  to 
lend  his  assistance  in  enacting  the  bill  into  law.  As 
this  bill  is  now  under  consideration  you  should  write 
at  once.  Don’t  let  this  opportunity  slip.  And  if  you 
feel  disposed  to  do  so  we  wish  you  would  send  us  a 
copy  of  your  letter.  Get  in  and  work  for  this,  for  it 
is  the  greatest  thing  you  could  possibly  do  for  the 
benefit  of  your  industry,  and  for  the  benefit  of  your 
own  individual  business. 

Work  for  the  name  on  the  label  clause  in  the  new 
pure  food  law! 

CANNERS’  CONVENTIONS 

FEBRUARY  19-20,  1935— Virginia  Canners  at  Hotel 
Roanoke,  Virginia.  Annual. 


Information  of  Interest  to  Canners  Who  Want  to  Make  193^  a  More  Profitable  Year 


STICKLE  SYSTEM  MAKES  PROFITS  BY  CUTTING  COSTS 
“Greatest  Siigle  listallatioa  of  Meoey-Saviig  Equipmeat” 


IS  WAY  USER  DESCRIBES  NEW  METHOD  FOR 
REDUCING  COST  OF  STEAM 


Increases  Boiler  Capacity,  Im¬ 
proves  Plant  Efficiency -but 
Saving  in  Coal  Cost  Alone  Soon 
Pays  for  Installation 

An  increased  boiler  capacity,  a  steady, 
efficient  production  capacity  and  elimi¬ 
nation  of  steam  trap  troubles  represent 
advantages  offered  by  the  Stickle  Differ¬ 
ential  Drainage  and  Boiler  at  no  invest¬ 
ment  expense.  The  saving  in  coal  con¬ 
sumption  alone  quickly  pays  the  cost  of 
installation. 

During  the  past  two  or  three  years 
installations  of  Stickle  Differential 
Drainage  and  Boiler  Return  Systems  in 
laundries,  canning  plants  and  other 
types  of  industry  requiring  heavy  steam 
consumption,  have  demonstrated  their 
value  in  increasing  operating  efficiency. 
Moreover,  in  every  installation  the  sys¬ 
tem  has  proved  that  the  increased  effi¬ 
ciency  is  actually  obtained  at  an  installa¬ 
tion  cost  quickly  balanced  by  the  saving 
on  coal  consumption. 

Mr.  A.  D.  Sturm,  Manager,  Ladoga 
Canning  Co.,  at  Lebanon,  Indiana,  says: 
"It  is  one  of  the  best  additions  made  to 
our  plant  equipment  in  years.  It  saves 
coal  and  water  and  gives  much  greater 
capacity  in  our  cooking  coils  and  ket¬ 
tles.” 

"At  one  plant,”  Mr.  E.  C.  Eberts, 
Chief  Engineer  for  Stokely  Brothers, 


Cost-Reducing  Equipment 

The  Langsenkamp  Line  of  Equipment— 
pulpers,  finishers,  juice  extractors,  coils, 
kettles,  etc.— is  all  cost-reducing  equip¬ 
ment. 

Send  for  catalog 


"Efficiency  in  the  Canning  Plant” 
INDIANAPOLIS,  INDIANA 


says  "we  reduced  our  cooking  time  ap¬ 
proximately  35  per  cent,”  while  at  an¬ 
other  plant  "it  was  easy  to  hold  steam 
pressure  at  125  pounds  with  four  boil¬ 
ers,”  whereas  without  the  system  they 
had  "experienced  trouble  keeping  the 
steam  pressure  up  with  five  boilers.” 

The  Morgan  Packing  Company,  after 
checking  results  in  a  number  of  plants 
where  the  Differential  Drainage  and 
Boiler  Return  System  had  been  installed, 
stated  that  "these  systems  have  over¬ 
come  steam  trap  troubles,  improved 
cooking  results,”  with  a  noticeable  sav¬ 
ing  in  fuel  and  increased  boiler  capacity. 


There  isn’t  any  guess-work  about  a 
Differential  Drainage  and  Boiler  Return 
System.  And  the  basis  upon  which  it  is 
installed  is  just  as  positive  as  its  opera¬ 
tion.  With  some  simple  information, 
easy  to  supply,  the  Langsenkamp  organi¬ 
zation  will  definitely  indicate  not  only 
the  cost  of  an  installation  but  can  esti¬ 
mate  minimum  fuel  savings  which  can 
be  secured.  It’s  a  good  proposition  for 
any  canner. 


VALUABLE  INFORMATION  IN 
A  FREE  BOOKLET 

The  facts  about  the  Differential  Drain¬ 
age  and  Boiler  Return  System  are  set  out 
in  a  booklet  titled  "Reducing  the  Cost 
of  Steam,”  mailed  free  on  request. 

This  booklet  explains  the  principle  of 
the  Differential  Drainage  and  Boiler  Re¬ 
turn  System  showing  how  it  improves 
steam  process  work  with  improved 
drainage  of  all  steam  units;  how  con¬ 
densation  is  returned  to  boilers  at  a 
higher  temperature;  how  repair  bills 
and  shut-down  costs  are  reduced  by 
eliminating  excessive  wear  on  traps,  re¬ 
turn  lines,  boiler  feed  pumps,  etc. ;  how 


it  reduces  operating  expenses  on  boiler 
feed  pump;  how  it  eliminates  steam 
waste  through  by-passes  on  steam  traps 
and  flash  steam;  how  it  eliminates  hot 
water  overflow,  reduces  the  quantity  of 
make-up  water,  and  cuts  down  boiler 
scale;  how  it  reduces  corrosive  oxygen 
entering  boilers,  reduces  boiler  strain 
and  leaks  and  increases  boiler  capacity — 
and  in  addition  saves  15  to  25  per  cent 
of  the  coal  bill. 


RESULTS  PROVE  ITS  WORTH 


STOKELY  BROTHERS  OOMRLNY 


0«o«ab«r  ?tb,  1933.* 


f.  R.  Uu)(««nktBp  Co^vtT 
Indlwupoll*,  Indl4n«. 


OcntlaMn: 


*e  pl*«s«d  to  glvo  you  th«  followiiu  laforaatloa  rogordlng 
tho  porforBoneo  of  tho  Stleklo  DlffortntlaLl  Orol2i*c«  And  Boilor 
Return  SyiteBO  Inatolled  tbl*  yeer  in  our  Tipton  ud  Oreemrood 
conning  fectorlee* 

He  reduced  our  cooklnc  tlJM  on  tbo  everege  of  13  nlnuteo  per  cook 
on  ToMto  Pulp.  Tble  reduced  our  cooklac  tlao  opproslantely 
36  percent. 

At  our  Tipton  plent  It  was  eoey  thlA  eoAeon  to  bold  cur  eteAs 
preesure  At  126  pounda  with  four  boUera  and  In  paat  yeara  without 
the  ayatea  we  have  axparlancAd  trouble  keeping  the  ateaa  preaaure 
up  with  five  boUera. 

The  Stickle  Syatee  waa  Inatalled  at  our  Oreenwood  plant  In  tbe 
Middle  of  the  aeaaon.  fe  were  bavins  a  let  of  cooking  troublea 
and  our  boiler  preaaure  waa  dropping  to  aa  low  aa  40  pounda, 
atopplng  our  plant  operation.  After  the  Inatallatlon  of  tbe  Stickle 
Byatew  we  bad  no  trouble  in  keeping  our  boiler  preaaure  up  at  all 
tinea.  Tbe  flreaen  reported  they  were  ualng  only  about  three 
ebovele  of  coal  where  they  prevloualy  uaed  five.  . 

Aa  you  axplalned  to  ua  tbe  Stickle  Byatea  la  relatively  new  and  we 
wanted  you  to  know  our  reaulta  and  that  we  believe  yeu  are  doing 
the  canning  factorlea  a  favor  by  recoMendlng  the  Stickle  Differential 
Drwlnage  and  Boiler  Return  Syatea. 


Toura  very  truly. 


Sbt  CaryaisKsa 


Food  fhooucts 

•UNAilAM  INOtAN* 


RoTomber  28,  1934 

P.  H.  Lan^aenktsp  Compuuty' 

Indlanapolla,  Indiana 

Oentla&on: 

In  answer  to  your  latter  of  Novaetber.27th  regarding  tbs 
Stickle  Return  Systea  that  we  installed  this  year.  We 
would  like  to  say  that  we  are  very  gtueb  pleased  wltb  tbs 
return  system.  In  relation  to  our  coal  eonsusiption,  we 
find  that  this  year  we  were  able  to  handle  25  or  30% 
more  toeatoea  without  increasing  our  coal  consuwptioiv. 

We  have  no  way  of  seasurlng  the  difference  in  our  water 
consumption  but  ws  know  that  the  quantity  of  make  up  watez^ 
added  has  been  a  greet  deal  leas  than  before  we  install^ 
the  return  system. 

After  completing  our  pack  our  trap#  are  apparently  in  tbs 
same  condition  that  they  were  when  they  started  as  they 
are  all  working  very  good  after  the  entire  season. 

We  were  also  able  to  increase  materially  the  quantity  of 
catsup  that  we  were  able  to  cook  with  tbe  same  boiler 
capacity  showing  that  with  the  return  syetea  it  increased 
the  efficiency  in  tbe  making  of  a  larger  quantity  of  steaw 
and  made  it  poealble  for  us  to  maintain  our  boiler  preseurs 
at  a  higher  point  all  season. 

The  return  system  does  not  require  any  more  attention  than 
an  ordinary  boiler  puaqi  would  require  and  all  together  we 
consider  that  the  money  spent  for  this  system  was  spent  in 
a  good  investment. 

Yours  truly, 

THE  NAAS  CORPORATION  OP  INDIANA 
MNN:B 
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Department  of  Labeling 


HERE  IS  THE  DECISION 

E  intimated  last  week,  in  our  comments  on  the 
Convention,  that  just  as  the  Convention  was 
about  to  open  word  came  from  the  NRA  Indus¬ 
trial  Advisory  Board  that  flattened  out  all  argument, 
and  set  both  camps  to  the  job  of  providing  a  full  and 
complete  answer  to  the  public’s  demands  for  informa¬ 
tion  on  the  labels.  It  ended  the  talk  and  began  the  era 
of  hard  work  to  produce  the  forms  that  will  properly 
present  all  canned  foods  to  the  consumers. 

The  action  which  poured  oil  on  the  raging  waters, 
and  precluded  the  talk-fest  threatening  the  Convention, 
and  which  many  feared  would  bring  no  definite  con¬ 
clusion,  was  taken  by  Mr.  Walter  White,  executive 
secretary  of  the  Industrial  Advisory  Board,  in  a  letter 
to  Mr.  Armin  W.  Riley,  Administrator,  Division  6, 
NRA,  dated  January  8th.  It  should  be  remembered  that 
Mr.  White  acted  in  place  of  Gen.  Hugh  S.  Johnson  at 
the  time  the  Canners’  Code  was  on  hearing  in  Wash¬ 
ington  last  year. 

Here  is  the  communication: 

Release  No.  9563 

January  8, 1935. 

“Mr.  Armin  W.  Riley,  Administrator, 

Division  No.  6,  National  Recovery  Administration 
Investment  Building, 

Washington,  D.  C. 

“Dear  Mr.  Riley: 

“After  more  than  a  year  of  discussion  of  canned 
foods  labeling,  beginning  in  June,  1933,  in  connection 
with  the  Canning  Industry  Code,  there  is  general  agree¬ 
ment  on  the  part  of  all  concerned  that  the  consumer 
is  entitled  to  as  much  label  information  as  possible  in 
regard  to  the  character  of  the  canned  fruit  and  vege¬ 
tables  which  she  buys.  There  is  also  general  agree¬ 
ment  that  there  are  in  the  case  of  any  particular 
canned  fruit  or  vegetables  a  number  of  significant 
quality  factors  which  should  be  covered  by  this  label 
information.  The  one  remaining  point  at  issue  is  the 
manner  in  which  these  quality  factors  should  be 
described.  Advocates  of  label  grades  believe  that  these 
factors  should  be  lumped  together  into  symbolic 
designations  such  as  A,  B  and  C,  or  Fancy,  Choice  and 
Standard.  It  has  been  their  contention  that  the  sheer 
simplicity  of  this  method  of  describing  the  quality  of 
canned  foods  would  insure  their  greater  use  by  con¬ 
sumers  than  would  the  more  concrete  descriptions  pro¬ 
posed  by  the  canners,  wholesalers  and  independent 
retailers. 

“The  Industrial  Advisory  Board  has  given  this  ques¬ 
tion  serious  con^deration  and  has  interviewed  a  large 
number  of  those  members  of  the  industry  and  others 
who  are  intimately  concerned  in  the  matter.  The 


Board  believes  that  the  desired  results  would  be 
accomplished  more  readily  by  the  use  of  a  system  of 
descriptive  labeling  under  which  each  of  the  significant 
quality  factors  which  can  be  objectively  defined  would 
be  described  separately  by  the  use  of  simple  easily 
understood  words.  Such  a  method  of  labeling  is  more 
comprehensive  to  the  consumers  and  more  readily 
enforceable  under  the  existing  machiney  of  the  Food 
and  Drug  Administration,  and  will  not  have  such  a 
serious  effect  on  the  quality  of  the  pack  as  would 
result  from  the  use  of  three  symbolic  grades. 

“The  Industrial  Advisory  Board  further  believes 
that  grades  should  not  be  established  by  the  fixing  of 
arbitrary  values  for  the  factors  involved.  Factors 
heretofore  used  for  commercial  grading  have  included 
flavor  as  one  of  the  predominant  elements  of  the  pro¬ 
posed  grades.  Certainly  there  can  be  no  unanimity  of 
opinion  concerning  the  relative  value  of  this  factor 
in  packs  of  different  qualities  and  from  different  parts 
of  the  United  States.  We  contend  that  the  consumer 
should  have  an  opportunity  to  judge  the  desirability  of 
any  product  on  the  basis  of  his  or  her  own  valuation  of 
the  quality  factors  which  go  to  make  up  that  product, 
and  not  be  forced  to  rely  on  the  opinion  or  judgment  of 
a  third  party  whose  evaluation  may  be  on  a  totally 
different  basis. 

“During  the  controversy  which  has  existed  between 
the  Canning  Industry  and  certain  government  bureaus 
in  connection  with  this  problem  of  grading,  there  have 
been  made  two  studies  of  the  Canadian  situation  where 
compulsory  grading  of  canned  fruits  and  vegetables 
has  been  in  effect  for  sixteen  years.  The  Industrial 
Advisory  Board  has  studied  the  report  of  the  survey 
made  by  the  Consumers’  Advisory  Board,kas  well  as 
the  report  made  by  an  independent  research  agency 
employed  by  the  National  Canners  Association.  While 
the  report  of  the  Consumers’  Advisory  Board  shows 
that  certain  Canadian  canners  and  distributors  are 
well  disposed  toward  the  existent  system  and  that  in 
their  opinion  label  grades  have  not  reduced  consumer 
good  will  for  established  brands  nor  lowered  the 
quality  of  the  pack,  the  survey  does  not  include  a 
study  of  the  consumer  attitude.  The  survey  made  by 
the  National  Canners’  Association,  on  the  other  hand, 
shows  that  after  sixteen  years  of  compulsory  grade 
labeling  only  one  out  of  eight  Canadian  housewives 
buys  mainly  on  the  basis  of  label  grades  and  that  only 
one  in  four  knows  that  label  grades  exist.  Under  these 
circumstances  it  is  easy  to  see  why  the  Canadian 
system  has  not  had  a  greater  effect  on  the  general 
quality  of  the  pack.  It  is  also  well  known  that  the 
fancy  grade  in  Canada  on  many  items  is  substantially 
below  the  best  grades  of  many  of  our  domestic  packers. 
Should  an  arbitrary  symbolic  grade  be  established  in 
this  country  at  a  level  high  enough  to  satisfy  packers 
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PHILLIPS  CAN  COMPANY 

.JHanufaclurers  of  (Pacicerf  Sanitary  Gam 


. .  O)iviiion  of  ike  . . 

PHILLIPS  PACKIIMG  COIHPAIVY,  Inc. 

'l^ackers  of  J?killips  J)elicious  Qualiiif  Canned 

CAMBRIDGE  •  MARYLAND.  C.  S.A. 


REMODERNIZE 

FOR 

Better  Quality  —  Better  Satisfied  Customers  —  Better  Profits 

WITH 

HYDRAULIC  CONVEYING  EQUIPMENT 

A  n«w  Washing,  Elevating  and  Conveying  system  thoroughly  tested  under  the  fire 
of  actual  cannery  operation.  It  eliminates  losses.  Increases  production.  Greatly 
improves  factory  sanitation  and  working  conditions. 

*HyDRAULIC:  “That  science  of  liquids  in  motion  and  the  application 
of  the  forces  which  influence  the  motions  of  water  for  practical  purposes’’ 

Manujactured  b}f 

540  W.  POPLAR  AVE.  THE  SCOTT  VINER  CO.  columbus,  ohio 

MAKERS  OF  SCOTT  IMPROVED  GREEN  PEA  VINERS  &  VINER  FEEDERS 
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of  the  best  quality  merchandise,  there  would  un¬ 
doubtedly  arise  a  very  serious  protest  from  a  large 
number  of  farmers  in  areas  where  a  pack  of  that 
quality  could  not  be  grown. 

“It  is  significant  to  note  that  Canadian  packers 
interviewed  by  the  Consumers’  Advisory  Board  ob¬ 
jected  strongly  to  the  A,  B  and  C  terminology  on  the 
ground  that  the  use  of  the  letter  “C”  would  indicate 
to  the  consumer  an  inferior  quality  and  would  decrease 
sales  in  this  classification  where  at  the  present  time 
the  largest  volume  of  business  is  transacted  and  would 
probably  affect  total  sales  of  canned  goods.  The  very 
fact  that  this  discrimination  has  not  occurred  to  a 
greater  extent  in  Canada  under  the  terminology  used 
there  of  Fancy,  Choice  and  Standard  indicates  a  lack 
of  consumer  appreciation  of  the  significance  of  these 
grade  symbols. 

“As  a  general  principle  the  Industrial  Advisory 
Board  strongly  disapproves  of  the  imposition  on  in¬ 
dustry  under  the  National  Industrial  Recovery  Act  of 
fair  trade  practices  to  which  a  majority  of  an  industry 
are  opposed.  In  this  instance  the  Canning  Industry  is 
virtually  a  unit  in  its  opposition  to  grade  labeling  and 


the  majority  of  wholesale  and  retail  distributors  are  ( 
equally  opposed. 

“Under  these  circumstances  every  consideration  of 
public  policy  and  consumer  welfare  points  to  the  end-  ^ 
ing  of  the  present  long-drawn-out  label  dispute  by  the 
prompt  adoption  under  the  Code  of  Fair  Competition 
for  the  Canning  Industry  of  a  system  of  labeling  which  H 
is  acceptable  to  the  industry  as  well  as  to  the  majority  * 
of  wholesalers  and  independent  retailers.  While  the 
present  proposals  of  the  canners  may  not  meet  all 
requirements,  they  are  a  great  step  forward  and  are  ^ 
subject  to  such  modification  of  wording  or  of  the 
factors  involved  as  may  be  desirable  in  the  interest  of 
consumer.  Already  the  canners  are  buying  labels  for 
the  1935  pack  and  the  delay  which  has  been  occasioned 
in  the  adoption  of  any  improved  labeling  method  may 
easily  mean  that  important  progress  has  been  lost  for  | 
the  coming  year. 

Very  truly  yours, 

(Signed)  WALTER  WHITE,  « 

Executive  Secretary,  " 

Industrial  Advisory  Board.” 


With  Canned  Foods  Distributors  i 

The  Distributors^  Viewpoint 


IN  ACCORD  ON  LABELING  MEASURE 


Conclusion  of  the  industry  conventions  in  Chicago  last 
week  found  the  canning  and  canned  foods  distributing  indus¬ 
tries  in  substantial  accord  on  measures  to  be  taken  for  industry 
protection  in  the  labeling  and  grading  dispute,  with  but  one 
difference  of  opinion  evident.  Canners  were  on  record  as 
favoring  a  descriptive  labeling  program  as  part  of  the  code  for 
the  canning  industry,  as  well  as  a  part  of  new  food  legislation, 
whereas  the  wholesale  grocers  adhered  to  their  position  that 
the  entire  question  was  a  legislative  matter,  and  had  no  proper 
place  in  a  code. 

The  conventions  developed  that  the  food  manufacturing 
industry  in  general,  as  represented  by  Paul  S.  Willis,  president 
of  Associated  Grocery  Manufacturers  of  America,  stands 
“foursquare”  with  the  canners  and  wholesale  grocers  in  their 
stand  on  the  labeling  question,  in  that  it  is  felt  that  A-B-C 
labeling,  if  it  once  gains  a  foothold  in  the  industry  through 
imposition  of  alphabetical  grading  and  labeling  of  canned 
foods,  must  inevitably  be  extended  to  cover  all  packaged  food 
products. 

While  the  grocery  trade  would  prefer  amendments  to  the 
existing  food  and  drugs  act,  it  appears  probable  that  a  com¬ 
plete  new  food  law  will  be  enacted  at  the  current  session  of 
Congress,  in  the  opinion  of  Francis  L.  Whitmarsh,  chairman 
of  the  Pure  Food  and  Legislative  Committee  of  National- 
American  Wholesale  Grocers’  Association,  whose  report  aroused 
a  good  deal  of  attention  at  the  jobbers’  meeting. 

LABEL  ALLOWANCE 


Final  decision  of  the  canners  on  the  request  by  wholesale 
grocers  for  an  increased  label  allowance,  based  on  the  plan 
followed  by  the  Canners’  League  of  California,  is  as  yet 
unknown. 

The  distributors  voiced  this  request  at  a  Chicago  conference 
of  committees  representing  the  two  industries,  but  the  National 


Canners’  Association,  at  its  closing  session,  apparently  failed 
to  take  action  on  the  question. 

The  canners,  similarly,  did  not  go  on  record  with  regard  to 
the  suggestions  of  the  conference  committees  concerning  a 
change  in  the  weight  requirement  for  214  s  cling  and  free 
peaches,  a  redefining  of  the  terms  “prompt”  and  “immediate” 
shipment,  and  certain  suggested  recommendations  to  the  Navy 
Department  to  govern  its  canned  foods  purchases. 

WHOLESALERS  “VITAL” 

WHOLESALE  grocers  who  have  been  worried  by  the  inroads 
of  various  new  types  of  competition  in  recent  years  found 
much  to  hearten  them  in  the  talk  by  Arthur  D.  Whiteside, 
member  of  the  National  Industrial  Recovery  Board,  before  their 
Chicago  meeting. 

Mr.  Whiteside  summed  up  the  wholesaler’s  position  as 
follows : 

“1.  The  position  of  the  wholesaler  must  be  recognized  by 
the  producer,  the  manufacturer,  and  the  importer,  or  those 
which  seek  the  retail  outlet  to  the  consumer,  and  that  must 
be  recognized  only  to  this  degree — that  the  manufacturer  is 
unquestionably  a  free  agent  to  sell  either  exclusively  to  the 
wholesaler  or  exclusively  to  the  retailer,  or  to  both  or  through 
any  other  channel  desired. 

“2.  If  the  manufacturer  sells  to  both  the  wholesaler  and 
the  retailer,  a  moderate  differential  in  price  should  be  man- 
datorily  made  to  the  wholesaler  in  recognition  of  the  services 
rendered,  measured  by  the  economies  which  the  manufacturer 
obtains  through  the  relationship  with  the  wholesaler.  But  that 
differential  should  have  no  bearing  on  the  pricing  policy  of 
the  manufacturer  as  to  quantity  discounts,  provided  it  is 
identical  to  both  wholesaler  and  retailer.” 

{Conti'" ^ed  on  Page  26) 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


For  those  of  you  who  did  not  hear  him  it  is  well  to 
repeat  here  a  part  of  the  remarks  of  Ralph  0. 
Dulany,  chairman  of  the  Code  Authority  of  the 
canning  industry,  while  addressing  a  meeting  of  The 
National  Canner’s  Association,  January  16th  at  the 
Convention.  He  said  in  part :  “I  urge  every  canner  to 
join  his  own  local  trade  group  and  put  forth  his  best 
efforts  to  make  this  an  important  addition  to  his  own 
work.  Thus  the  general  work  of  the  association  will 
be  supported.  Frankly,  after  talking  to  many  of  the 
canners  they  have  told  me  that  the  code  under  which 
we  have  been  working  since  June  has  given  them  a 
good  year.  Undoubtedly  it  has  strenghened  the  morale 
of  the  industry.  One  reason  why  we  have  enjoyed  this 
success  is  that  every  man  on  the  canning  code  authority 
is  a  canner  and  we  have  been  able  to  understand  and 
work  with  all  of  you  having  a  comprehension  of  your 
problems,  because  they  pertain  to  the  industry  as  a 
whole.” 

Do  you  notice  the  statement  that  undoubtedly  work¬ 
ing  under  the  code  has  given  the  canners  a  good  year? 
I  believe  just  that  and  nothing  else.  I  am  convinced 
we  took  what  the  Gods  provided  in  1934  and  nothing 
more  just  as  we  are  apt  to  do  the  same  thing  in  1935 
unless  we  arouse  ourselves  and  right  some  of  the 
wrongs  in  our  industry. 

Re-read  the  statement  that  every  man  on  the  canning 
code  authority  is  a  canner  and  remember  what  we 
have  always  said  that  the  average  canner  is  a  manu¬ 
facturer,  maybe  a  mechanic,  probably  a  banker  and  a 
darned  good  diplomat,  but  he  is  not  apt  to  be  a  sales- 
manager. 

In  an  article  only  a  few  weeks  ago  I  urged  that 
canners  organize  sales  groups  by  sections  within  a 
state  or  by  states  and  work  toward  the  common  good 
of  all  in  seeking  better  ways  and  means  for  disposing 
of  your  pack.  Ralph  Dulaney  bears  me  out  in  this, 
you  boys  in  Wisconsin  have  heard  Harvey  Burr  preach 
this  time  and  time  again.  The  editor  of  The  Canning 
Trade  since  he  was  first  connected  with  the  canning 
industry  and  that  was  long  time  ago  has  worked  toward 
the  same  end. 

It  is  probably  too  much  to  hope  for,  but  we  are  still 
all  hoping  that  some  one  will  take  the  first  step  toward 
having  sales  experts  as  thick  around  canning  plants 
in  time  as  are  closing  machine  men  whenever  a  new 
closing  machine  is  being  installed.  When  such  a  time 
comes  you  won^t  be  worrying  about  whether  or  not 


the  big  chain  store  buyer  is  going  to  place  that  order 
half  the  men  in  your  product  section  have  been  shoot¬ 
ing  at  for  a  month.  You  will  know  that  your  goods  are 
going  to  move  when  and  if  housewives  have  consumed 
the  first  shipments  you  made  in  the  fall.  You  will  be 
focusing  your  attention  on  plans  for  increasing  con¬ 
sumer  interest  in  your  pack  instead  of  wondering  who 
among  your  friends  needs  money  from  shipments  right 
now  more  than  you  do. 

Gee,  it  would  be  great  to  read  some  day  in  the  trade  ► 

papers  that  so  and  so,  canners  of  quality  canned  foods 
for  two  generations  were  heading  a  movement  in  their 
state  for  the  co-operative  sales  and  advertising  of  the 
state  pack,  but  do  not  expect  such  a  notice  to  appear 
suddenly.  And  when  it  does  get  published,  do  not 
expect  to  see  listed  as  the  leader  in  the  movement  the 
name  or  names  of  those  you  have  seen  active  in  the 
affairs  of  your  national  association  for  years.  The 
chances  are  that  if  you  really  want  to  see  such  a  move¬ 
ment  started  you  will  have  to  start  it  yourself.  Usually 
this  is  the  case.  If  you  wish  to  have  a  hard  job  done 
in  ship-shape  manner,  do  it  yourself. 

-  Lest  you  mistake  my  meaning  in  the  foregoing 
paragraph,  I  hasten  to  point  out  to  you  that  those 
guiding  the  affairs  of  your  national  association  for 
years  are  generally  the  men  already  fortified  in  their  j 

sales  departments  with  adequate  and  competent  em¬ 
ployees  who  have  been  getting  their  share  of  consumer 
attention  and  interest  for  years.  Bring  pressure  to 
bear  on  these  organizations  for  their  support  in  a 
campaign  for  the  identification  of  products  packed  in 
a  given  section  as  such  and  you  will  finally  hear  some¬ 
thing  about  sinking  or  losing  ones  individuality  for 
the  good  of  the  whole.  And  gentlemen,  that’s  not 
being  done  to  any  great  extent  in  1935.  If  you  like 
the  thought  of  working  with  your  fellow  canner  in 
an  attempt  to  improve  your  labels,  if  you  think  an 
exchange  of  manufacturing  experiences  with  your  next 
door  canning  neighbor  would  help  both  of  you,  arrange  i 

to  initate  this  work  yourself.  Don’t  depend  on  any  one 
else  doing  it  for  you.  They  won’t  do  it ! 

But  all  the  foregoing  is  not  what  I  started  out  so  say. 

I  feel  reasonably  certain  nothing  of  the  sort  will  be 
done  this  year  at  least  by  any  group  of  small  canners. 

We  have  been  going  along  too  many  years  depending 
on  someone  else  for  the  bulk  of  our  advertising  effort. 

The  Code  Authority  for  the  canning  industry  will  be 
helpful  again  in  saving  us  from  ourselves  and  we’ll 
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wait  until  1936  at  least  before  doing  what  should  have 
been  done  a  long  time  ago.  And  what  should  be  done 
right  now  if  we  are  to  build  our  business  to  a  point 
where  it  is  on  a  par  in  consumer  consciousness  with 
other  foods  not  nearly  so  important  as  are  canned  foods 
to  the  health  and  happiness  of  the  nation. 

If  more  constructive  selling  is  to  be  done  on  your 
line  this  year  you  must  do  it  yourself ! 

As  long  as  this  is  the  case,  make  a  few  New  Year’s 
resolutions!  Resolve  first,  to  distribute  the  bulk  of 
your  pack  within  your  logical  distribution  area.  Re¬ 
solve  to  sell  more  goods  to  fewer  customers.  That’s 
a  big  program  for  any  canner,  large  or  small. 

You  will  sell  more  to  a  smaller  number  of  custoniers 
as  you  become  more  strongly  identified  in  their  minds 
with  the  quality  and  service  they  expect  and  must  have 
from  the  canner  they  expect  to  act  as  their  manu¬ 
facturing  division.  You  will  sell  more  to  the  customers 
in  your  immediate  state  as  you  do  more  toward  telling 
the  world  you  are  packing  goods  grown  and  canned  in 
your  state,  no  matter  where  it  may  be.  You  will  in¬ 
crease  co-operation  from  customers  as  you  become 
more  friendly  with  them. 

Just  a  word  regarding  making  friends.  I  am  going  to 
suppose  you  are  in  a  position  to  have  retail  work  done 
on  the  trade  you  are  anxious  to  interest  more  com¬ 
pletely  in  your  goods.  I  am  going  to  assume  you  have 
completed  this  retail  work  and  are  ready  to  have  your 
men  or  man  leave  the  territory.  There  is  still  more 
you  can  do,  if  you  wish  to,  toward  building  good  will 
in  large  amounts  and  quickly  too. 

Suggest  to  your  distributor  that  he  go  a  step  further 
than  usual  in  assisting  you  in  building  business  by 
making  friends.  Tell  him  about  the  plan  followed 
successfully  by  many  leading  jobbers.  Plan  with  him 
on  a  dinner  for  his  leading  retail  grocers.  Let  the 
menu  be  simple,  the  speeches  few.  Provide  one  good 
speaker  or  a  talkie  fpr  entertainment.  Then  spend  the 
evening  in  getting  closer  to  the  retailers  who  will  sell 
your  goods.  Not  a  great  deal  need  be  said  at  the  time 
about  your  quality,  that  should  be  understood  by  the 
time  your  retail  work  has  been  completed.  If  you  want 
to  impress  your  retail  customers  further  with  the 
excellence  of  your  labels  and  their  ability  to  assist 
distribution,  build  mass  displays  about  the  room  in 
which  you  are  meeting.  If  you  have  an  item  in  your  line 
which  is  especially  fine,  distribute  samples  to  each  of 
your  guests  as  they  are  leaving.  Keep  the  whole 
evening  on  the  high  plane  of  a  dinner  for  your  friends, 
you  will  find  if  you  do  this  that  many  of  them  will 
become  such. 

If  you  are  unable  to  employ  retail  salesmen  but  do 
have  a  lot  of  loyal  wholesale  distributors,  put  on  some 
of  these  dinners  for  them  and  their  leading  retail  cus¬ 
tomers.  Talk  at  such  a  meeting  a  little  more  about 
your  product  and  your  policies,  but  keep  it  mostly  on  a 
social  plane,  you’ll  increase  sales  and  profits  as  you  do. 

Be  distinctive  in  your  sales  efforts  this  year,  build 
for  your  label  the  same  identity  already  acquired  by 
others  working  longer  toward  this  end. 


January  28, 1935 

INDIANA  CANNERS  CONFERENCE  PROGRAM 

HE  Eighth  Annual  Canners’  and  Fieldmen’s  Con- 
ference  will  be  held  at  Purdue  University, 
Lafayette,  Indiana,  on  February  12th  and  13th.  9 

On  the  afternoon  of  February  12th  there  are  two  9 

meetings,  one  for  the  canners  and  a  second  for  the  9 

fieldmen  and  growers.  At  the  canners  meeting.  Pro-  m 
fessor  O.  F.  Hall  will  discuss  ‘‘Handling  of  Canning 
Factory  Labor,”  and  Dr.  E.  J.  Cameron  of  the  National  9 
Canners  Laboratory  of  Washington,  D.  C.,  will  discuss 
“Spoilage  in  Tomatoes  and  Pumpkin.  The  fieldmen 
and  growers  will  hear  talks  on  Crop  rotations  and  Soil  9 
Experimental  Fields,  Controlling  Tomato  Diseases,  and 
Quality  Tomato  Production.  1 

The  morning  of  February  13th  there  will  be  a  meet-  | 
ing  devoted  entirely  to  tomato  topics  and  a  second  ; 
meeting  of  persons  interested  in  sweet  corn  and  pea 
canning.  Mr.  M.  E.  Simon  of  Brockport,  N.  Y.,  will  j 

appear  on  the  tomato  program ;  Professor  W.  A.  Huel-  ’ 

son  of  the  University  of  Illinois,  and  Mr.  L.  M.  Good- 
win  of  Baltimore,  Maryland,  on  the  sweet  corn  and 
pea  program.  The  afternoon  program  includes  talks 
on  the  “Meaning  of  a  Fertilizer  Tag,”  and  the  Use  of 
Daylight  Lamps  in  Color  Grading.  S 

Tuesday  evening,  February  12th,  there  will  be  the  1 
Sixth  Sons  of  the  Soil  Banquet.  Mr.  H.  H.  Eickhoff  S 
of  Van  Camp  Packing  Co.,  of  Indianapolis  will  act  as  | 
toastmaster.  The  U.  S.  “Won”  Club  medals  for  quality 
and  quantity  tomato  production  will  be  presented  at  f 
this  dinner.  There  are  60  gold,  138  silver,  and  165  g 
bronze  medals  to  be  awarded  at  this  dinner,  as  well 
as  the  crowning  of  the  champion  and  reserve  champion  § 
tomato  grower  of  Indiana.  The  printed  and  enlarged  ^ 
edition  of  “The  Canners  Wail”  paper  will  appear  at 
this  banquet.  The  Canners  Banquet  will  be  held  on 
the  evening  of  February  13th,  Mr.  Noble  Kizer,  head 
football  coach,  will  discuss  “Athletics  in  High  School 
Education.” 

The  program  follows: 

FEBRUARY  12 
All  meetings  at  Union  Building 
12 :30  P.  M. — Ballroom 

Canners  Cafeteria  Luncheon 
2 :00  P.  M. — Reception  Room 
Canners  Meeting 

Mr.  Edgar  Ashby,  Chairman 
Handling  of  Canning  Factory  Labor. ...Mr.  O.  F.  Hall 
Spoilage  in  Tomatoes  and 

Pumpkin . Mr.  E.  J.  Cameron 

Discussion  of  Association  Business 
2 :00  P.  M. — Ballroom 
Fieldmen  and  Growers  Meeting 

Mr.  Roscoe  Fraser,  Chairman 
Crop  Rotations  and  Soil  Experimental 


Fields . Mr.  G.  P.  Walker 

Controlling  Tomato  Diseases . Mr.  R.  W.  Samson 

Quality  Tomato  Production . Mr.  R.  R.  Fraser 


Discussion  of  Production  Problems 
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6 :30  P.  M. — Ballroom 
Sixth  Annual  Sons  of  Soil  Banquet 

Mr.  H.  T.  Eickhoff,  Toastmaster 
Presentation  U.  S.  “Won”  Club  Medals 
Initiation  of  New  Candidates 

FEBRUARY  13 
All  meetings  at  Union  Building 
9 :30  A.  M. — Faculty  Lounge 
Tomato  Meeting 

Mr,  Laurenz  Greene,  Chairman 
Twenty  Years  of  Tomato  Seed 

Improvement . Mr.  E.  C.  Stair 

Tomato  Picking  Schools . Mr.  R.  R.  Fraser 

Tomato  Storage  and  the  Change  in 

Grade . Mr.  F.  C.  Gaylord 

Clubs  as  a  Factor  in  Quality 

Canning . Mark  E.  Simon 

9 :30  A.  M, — Reception  Room 
Sweet  Corn  and  Pea  Meeting 

Mr.  G.  M.  Smith,  Chairman 
Present  and  Future  Status  of  Sweet 

Corn  Insects . Mr.  J.  J.  Davis 

Growing  and  Buying  Sweet  Corn. .Mr.  W.  A.  Hudson 

Producing  Early  June  Peas . Mr.  L.  M.  Goodwin 

12 :30  P.  M. — Ballroom 
Indiana  Canners  Buffet  Luncheon 

Compliments  “The  Canners  Wail” 

2:00  P.  M. — Ballroom 

Mr.  F.  C.  Gaylord,  Chairman 
The  Meaning  of  a  Fertilizer  Tag.. ..Mr.  H.  R.  Kraybill 

Temptations  of  a  Tomato  Inspector . Mr.  S.  Baker 

Daylight  Lamps  Essential  in  Color 

Grading . Mr.  J.  H.  MacGillivray 

6:30  P.  M. — Ballroom 
The  Canners  Banquet 

Mr.  Edgar  Ashby,  Toastmaster 
Athletics  in  High  School  Education — 

Mr.  N.  E.  Kiser,  Head  Football  Coach 

ji  ji 

SECRETARY  REVOKES  LICENSE  OF  CANNING 
PEACH  GROWERS 

AX  order  was  issued  by  the  Secretary  of  Agricul¬ 
ture,  effective  January  23,  revoking  the  License 
'  of  the  California  Canning  Peach  Growers,  San 
Francisco,  Cal.,  granted  under  License  No.  75,  for 
Canners  of  Cling  Peaches  Grown  in  the  State  of  Cali¬ 
fornia,  it  was  announced  by  the  Agricultural  Adjust¬ 
ment  Administration. 

The  findings  of  fact  in  this  case,  as  developed  at  an 
administrative  hearing,  charged  that  the  Canning 
Peach  Growers  violated  the  license  in  reference  to 
seven  of  the  ten  allegations  contained  in  the  order  to 
show  cause  served  by  the  Secretary  on  September 
20,  1934. 

The  allegations  on  which  the  revocation  was  based 
included  failure  to  list  all  shipping  posts,  canning  of 
peaches  in  excess  of  quota,  delivering  uninspected 
peaches,  and  securing  certificates  for  the  fruit  of  mem¬ 
bers  and  using  such  certificates  in  the  canning  of  fruit 
of  non-members. 


•  Here’s  evidence  of  the  important  part 
that  gravity  separators  have  in  the  pack¬ 
ing  of  quality  peas.  You  can  be  certain 
of  a  higher  quality  in  your  pack  by  using 
the  Lewis  Quality  Grader.  It  separates 
by  gravity. 


LEWIS  QUALITY  GRADER 

Separates  the  tenderest  peas  from  others 
with  hairline  accuracy.  Simple,  com¬ 
pact,  easily  installed  and  low  priced. 

Let  us  send  you  full  details  of  this  pop¬ 
ular  Lewis  Quality  Grader.  You  should 
also  have  a  copy  of  our  General  Catalog 
No.  200  showing  new  and  modernized 
machinery  for  the  canning  of  all  food 
products.  Fill  in  and  mail  the  coupon 
below  for  your  free  copy. 

Modem  Canning  Equipment  for  ALL  Products 

SPRAOUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  me  full  details  of  the  Lewis  Qual¬ 
ity  Grader  and  a  copy  of  General  Catalog 
No.  200. 

Name. _ 


Firm... 


Address.... 
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It  Happened  To  Potatoes 
It  Can  Happen  To  Canned  FoodsI 


Read  this  editorial  from  the  Richmond  (Va.) 
Thnes-Dispatch  of  January  16th,  about  potatoes; 
and  then  realize  that  if  you  run  wild  on  canning 
crops  in  1935  that  we’ll  be  forced  to  say  something  of 
the  same  kind  a  year  from  now  about  the  canned  foods 
industry : 

“ALAS,  THE  POOR  POTATO 

While  the  general  prosperity  of  Virginia  farmers 
has  improved  measurably  during  the  past  year,  with 
better  prices  for  almost  all  the  State’s  agricultural 
staples,  a  pall  of  gloom  hangs  over  potato  growers. 
They  lost  money  last  year,  in  Virginia  as  elsewhere, 
and  not  only  lost,  but  lost  heavily. 

The  extent  of  their  plight  is  vividly  illustrated  by 
figures  recently  released  by  Henry  M.  Taylor,  statis¬ 
tician  for  the  Federal-State  crop  reporting  service. 
Mr.  Taylor  points  out  that,  whereas  Virginia  growers 
in  1934  produced  72  per  cent  more  potatoes  than  in 
1933,  they  actually  received  38  per  cent  less  for  their 
crop. 

As  against  53,000  acres  planted  to  potatoes  in  1933, 
when  the  product  brought  $1.21  a  bushel  on  the  aver¬ 
age,  Virginia  growers  in  1934  planted  63,000  acres.  A 
bumper  crop  was  obtained,  10,012,000  bushels  as  com¬ 
pared  with  5,831,000  in  the  previous  year,  and  the 
average  price  dropped  to  only  44  cents  a  bushel.  In  a 
word,  the  5,831,006-bushel  crop  of  1933  brought 
$7,056,000,  while  the  10,012,000-bushel  crop  of  1934 
brought  only  $4,405,000. 

Meanwhile,  Virginia  tobacco  growers,  operating 
under  a  compulsory  crop-control  program  legislated 
by  Congress  in  the  Kerr-Smith  Act,  received  fine  prices 
throughout  the  fall,  and  most  of  the  crop  has  now  been 
disposed  of  at  an  estimated  total  cash  income  to 
growers  which  breaks  records  of  many  years’  standing. 
The  tobacco-growing  sections  of  Piedmont  are  feeling 
the  fine  fiush  of  prosperity,  while  many  counties  of 
Tidewater,  the  great  potato  area,  are  in  worse 
economic  shape  than  they  have  been  in  a  generation. 

If  tobacco  and  cotton  growers  can  be  benefited  by 
crop  reduction  programs,  it  would  seem  that  such 
medicine  could  be  administered  to  the  potato  industry, 
which  is  being  choked  to  death  with  its  own  surpluses. 

Unfortunately,  the  potato  grower  has  been  one  of 
our  most  rugged  individualists,  and  while  the  need  for 
co-operation  has  been  felt  for  years,  it  has  been 
seemingly  impossible  to  get  a  working  majority 
together. 


This  year,  it  is  true,  growers  in  the  early  potato 
territory  have  displayed  interest  in  a  proposed  Federal 
marketing  agreement,  by  which  the  various  shippers 
agree  to  hold  down  shipments  to  stated  quotas.  It  is 
not  known  yet  whether  sufficient  support  has  been 
obtained  for  the  program  to  make  it  workable,  but 
experience  has  shown  that  such  voluntary  agreements 
are  likely  to  play  into  the  hands  of  nonparticipant 
growers,  whose  haste  to  increase  acreage  tends  to 
nullify  price  advances. 

The  tobacco  and  cotton  industries  have  been  put 
under  compulsory  control  agreements,  legislated  by 
Congress,  in  which  the  nonparticipant  is  brought  into 
line  by  heavy  taxes  on  his  sales.  It  would  seem  that 
some  similar  system  is  necessary  if  the  potato  grower 
is  permanently  to  improve  his  condition. 

To  enforce  a  compulsory  crop  control  program  on 
potato  growers  would  be  a  far  more  difficult  task  than 
in  the  case  of  cotton  or  tobacco,  for  an  army  of  small 
growers  would  doubtless  begin  to  “bootleg”  potatoes 
into  market  as  soon  as  prices  were  tempting.  Never¬ 
theless,  it  would  seem  that  the  potato  growers’  best  bet 
would  be  to  get  behind  Congress  and  urge  the  neces¬ 
sary  legislation.” 

jt  Jt 

CHAIN  STORE  INVESTIGATION 

HE  Federal  Trade  Commission  has  submitted  to 
the  Senate  a  final  report  of  its  6-year  investigation 
of  the  chain,  and  has  recommended  three  amend¬ 
ments  of  the  Clayton  Act  and  one  amendment  to  the 
Federal  Trade  Commission  Act  for  the  purpose  of  ex¬ 
tending  and  clarifying  the  jurisdiction  of  the  Commis¬ 
sion  “in  dealing  with  monopolistic  and  unfair  trade 
practices  in  interstate  commerce.” 

Commenting  on  the  chain  store  report,  National- 
American  Wholesale  Grocers’  Association  comments  as 
follows : 

“The  suggested  amendments  which  are  of  particular 
interest  to  the  food  trade  affect  Section  2  of  the  Clay¬ 
ton  Act  with  respect  to  price  discrimination,  and  Sec¬ 
tion  5  of  the  Federal  Trade  Commission  Act  with 
relation  to  unfair  methods  of  competition. 

“The  present  Section  2  of  the  Clayton  Act  provides 
that  it  shall  be  unlawful  to  discriminate  in  price  be¬ 
tween  different  purchasers  of  commodities  where  the 
effect  may  be  to  substantially  lessen  competition  or 
tend  to  create  a  monopoly  in  any  line  of  commerce. 
The  Section,  however,  permits  discrimination  in  price 
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between  purchasers  on  account  of  differences  in  grade, 
quality,  or  quantity  of  the  commodity  sold,  or  that 
makes  only  due  allowance  for  difference  in  the  cost  of 
selling  or  transportation,  or  discrimination  in  price 
in  the  same  or  different  commodities  made  in  good 
faith  to  meet  competition. 

“The  Federal  Trade  Commission  recommends  that 
the  Section  be  amended  to  read  as  follows:  ‘It  shall 
be  unlawful  for  any  person  engaged  in  commerce,  in 
any  transaction  in  or  affecting  such  commerce,  either 
directly  or  indirectly  to  discriminate  unfairly  or  un¬ 
justly  in  price  between  different  purchasers  of  com¬ 
modities,  which  commodities  are  sold  for  use,  consump¬ 
tion,  or  resale  within  the  United  States  or  any  Terri¬ 
tories  thereof  or  the  District  of  Columbia  or  any  in¬ 
sular  possession  or  other  place  under  the  jurisdiction 
of  the  United  States.’ 

“You  will  note  that  the  amendment  proposed  by  the 
Commission  would  eliminate  the  present  provisions 
which  permit  price  discrimination  based  on  quantity 
of  the  commodity  sold,  among  other  things. 

“The  Commission  points  out  that  the  purpose  of  its 
proposed  amendment  is  to  preserve  equality  among 
buyers  in  such  manner  as  to  prevent  sellers  from  dis¬ 
criminating  in  price  without  limit  whenever  there  is  a 
difference  in  the  quantity  sold.  The  Commission  states 
that  the  proposed  amendment  would  prohibit  concerns 
which  make  different  prices  to  different  buyers  from 
asserting  the  right  so  to  do  merely  on  account  of  dif¬ 
ferences  in  the  quantity  sold.  The  report  states : 
‘Different  prices  are  justified  only  on  actual  difference 
in  costs.  Under  the  proposed  amendment,  the  prices 
charged  would  have  to  be  reasonably  related  to  the 
differences  in  cost,  and  could  not  be  so  great  as  to 
produce  an  unfair  or  unjust  discrimination.’ 

“The  Federal  Trade  Commission  recommends  that 
the  first  two  paragraphs  of  Section  5  of  the  Federal 
Trade  Commission  Act  be  amended  to  read  as  follows : 
‘Unfair  methods  of  competition  in  or  affecting  com¬ 
merce  are  declared  unlawful.  The  Commission  is  em¬ 
powered  and  directed  to  prevent  persons,  partnerships, 
or  corporations,  except  banks  and  common  carriers 
subject  to  the  Acts  to  regulate  commerce,  from  using 
unfair  methods  of  competition  in  or  affecting  com¬ 
merce  and  unfair  or  deceptive  acts  and  practice  in  or 
affecting  commerce.’ 


“The  purpose  of  this  amendment  is  to  broaden  the 
Commission’s  jurisdiction  so  as  to  include  unfair  meth¬ 
ods  of  competition  affecting  commerce  and  unfair  or 
deceptive  acts  and  practices  in  or  affecting  commerce. 

“The  report  states  that  in  many  investigations  by 
the  Commission,  it  has  been  found  that  unfair  methods 
of  competition  and  deceptive  practices  which  were 
done  in  intra-state  commerce  seriously  have  affected 
honest  competitors  engaged  in  interstate  commerce. 
The  Commission  points  out:  ‘Under  the  amendment 
to  this  section  the  Commission  would  have  jurisdiction 
to  stop  the  exploitation  or  deception  of  the  public  even 
though  the  competitors  of  the  respondent  were  them¬ 
selves  entitled  to  no  protection  because  of  their  en¬ 
gaging  in  similar  practices.’ 

“These  suggested  amendments,”  the  National- 
American  concludes,  “are  of  particular  interest  and 
importance  to  the  food  trade.  We  suggest  that  you 
give  the  subject  your  serious  consideration,  for  un¬ 
doubtedly  bills  on  these  subjects  will  be  introduced 
early  in  the  74th  Congress.” 

1 

DEATH  OF  A.  L.  NORTH 

HE  closing  days  of  the  convention  were  saddened 
by  the  illness  and  death  of  A.  L.  North,  of  North 
&  Dalzell,  Inc.,  New  York.  “Line”  North  was  one 
of  the  pioneers  of  the  food  brokers’  industry.  He  was 
one  of  the  prime  movers  in  the  organization  of  the 
Brokers’  Association.  His  firm,  then  Johnson,  North 
&  Co.,  is  one  of  the  charter  members.  Mr.  North  was 
taken  ill  Wednesday  morning,  and  passed  away  Thurs¬ 
day  evening  in  the  Presbyterian  Hospital,  Chicago. 
The  funeral  services  were  held  Monday  morning, 
January  21st  in  New  York. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  l^ew  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


PEA  CANNERS! 

Assure  yourself  the  best  in  Alaska  seed  by  planting  our 
WILT  RESISTANT  ALASKA  PEAS 

This  strain  is  productive,  uniform,  and  is  100%  resistant  to  Fusarium  Wilt.  Its  use  in  wilt 
infested  areas  of  Maryland  and  Wisconsin  has  prevented  losses  from  this  cause.  Book  your 
1936  contract  orders  now. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You,  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— 0&  J  Crowner,  made  by  the  0  &  J 
Machine  Company,  10  plungers  for  8  and  14  oz. 
bottles. 

Gould  Pump,  400  gallon  minimum,  made  by  the  Gould 
Manufacturing  Company,  Seneca  Falls,  N.  Y. 

Edgar  F.  Hurff,  Swedesboro,  N,  J. 

FOR  SALE— Four  No.  B  Special  Reeves  Variables  for 
operating  two  Viners.  First  Class  condition. 

Address  Box  A-2003  care  of  The  Canning  Trade. 

FOR  SALE— 175  gallon  steam  jacketed  copper  kettles, 
$150.00  each,  while  they  last.  We  are  dealers  in  can¬ 
ning  machinery. 

Ashley  Mixon  Co.,  “Heart  of  the  Ozarks“ 
Springfield,  Mo, 

FOR  SALE — Two  Monitor  Lima  Bean  Graders  which 
could  be  used  for  grading  peas  also.  Slightly  used, 
guaranteed  in  first  class  condition.  Bargain. 

Address  Box  A-2006  care  of  The  Canning  Trade. 

FOR  SALE— One  Chisholm-Ryder  Junior  Bean  Grader, 
excellent  condition. 

One  set  Quick  Cook  Coils,  2  inch  copper,  outside  coil 
5  ft. ,  inside  coil  30  in.  Good  condition. 

One  set  Kook  More  Koils,  2  inch  copper,  outside  coil 
42  in.,  inside  coil  28  in.  Good  as  new. 

Very  reasonably  priced  for  quick  sale. 

Chas.  G.  Summers  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE —  Canning  Equipment  for  factory,  farm 
and  home. 

Baker  Brothers,  Muscatine,  Iowa. 

Wanted  —  Machinery 

WANTED— 3  large  size  Horizontal  Retorts,  including 
trucks  and  trays. 

1  No.  2i  hand  operated  Knapp  Boxer. 

Red  Creek  Canning  Co,,  Red  Creek,  N.  Y. 

WANTED  For  cash;  four  used  No.  5  Sprague  Cutters 
in  “as  is”  condition. 

Address  Box  A-2010  care  of  The  Canning  Trade. 

WANTED — Pea  Machinery:  Viner,  Cleaner,  Washer, 
Retort,  Crates,  Power  or  Electric  Hoist,  etc.  Must 
be  in  A1  condition. 

G.  B.  Morrow,  Roxbury,  Pa. 


For  Sale  —  Factories 


FOR  SALE— Complete  one-line  Corn  Plant.  Located 
in  good  farming  section.  Pea  and  bean  acreage 
easily  obtainable  if  desired.  Good  buildings  and 
water  supply.  If  not  sold  as  a  unit  within  reasonable 
time,  will  dismantle  and  sell  equipment. 

Oneida  County  Canning  Co.,  Inc..  Verona,  N.  Y. 

FOR  SALE — A  real  bargain.  Well  equipped  two  line 
tomato  and  bean  factory  in  Missouri.  Plenty  of 
acreage,  labor  and  water.  Electric  power  and  rail¬ 
road  facilities. 

Address  Box  B-2009  care  of  The  Canning  Trade. 

FOR  SALE— Corn  Canning  Plant  in  fine  corn  district. 
Capacity  40,000  cans  per  day.  Equipment  in  good 
condition.  For  further  information  address 
A.  J.  Scheurer,  Morrow,  Ohio. 


Help  Wanted 


WANTED— Processor  for  meat  -  beef,  pork,  chicken,  etc.,  -fac¬ 
tory.  A  man  who  is  master  of  the  situation,  and  perfectly 
familiar  with  the  business.  Give  reference,  and  state  salary. 
Address  Box  B-1997  care  of  The  Canning  Trade. 


WANTED  For  sales  work,  by  established  and  nationally  known 
firm,  a  competent  and  experienced  preserver  schooled  in  actual 
production  of  entire  jelly  and  preserve  line.  He  must  be  capable 
of  efficiently  demonstrating  their  products  to  preservers  and 
able  to  properly  assist  them  in  their  various  problems.  Please 
give  details  as  to  age,  experience,  references,  etc.,  in  first  letter, 
all  of  which  will  be  held  strictly  confidential. 

Address  Box  B-1995  care  of  The  Canning  Trade. 


WANTED — Manager-Superintendent.  Chance  for  party  with 
some  capital  to  buy  into  an  established  business  canning  peas, 
beans  and  tomatoes. 

Address  Box  B-2004  care  of  The  Canning  Trade. 

WANTED  -  Competent  Cannery  Superintendent  and  Manager  for 
peas,  string  beans,  tomatoes  and  lima  beans. 

W.  H.  Neal  &  Sons,  Inc.,  Hurlock,  Md. 


Situations  Wanted 


POSITION  WANTED— By  Superintendent  in  town  or  city.  This 
man  is  a  factory  installer  and  a  fine  quality  packer  of  fruits  and 
vegetables,  also  meats  of  all  kinds.  In  the  game  26  years;  age 
44;  best  of  health.  Fine  references  as  well  as  personality.  Has 
packed  meat  for  the  Government. 

Address  Box  B-2008  care  of  The  Canning  Trade. 
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POSITION  WANTED — Mr.  Canner,  do  you  require  the  services 
of  a  meat  and  vegetable  canning  superintendent?  May  I  offer 
my  25  years’  experience  in  this  line  as  a  quality  packer? 

Address  Box  B-2000  care  of  The  Canning  Trade. 

POSITION  WANTED — By  practical  chemist-canning  technologist. 
Reorganization  and  change  of  program  leaves  advertiser  free 
about  February  to  October.  Wants  permanent  fill-in  employ¬ 
ment.  Long  experience  in  fruits,  vegetables,  soups,  baby 
foods,  tomato  products,  other  specialties.  Excellent  reference 
from  present  and  former  employers.  Eight  years  in  present 
connection. 

Address  Box  B-2002  care  of  The  Canning  Trade. 

POSITION  WANTED— By  man  at  present  employed  in  sales  and 
production  for  a  firm  making  300%  increase  in  business  during 
the  depression.  Familiar  with  both  jobbing  and  chain  store 
trade,  also  contact  man  with  brokers.  Can  furnish  best  of  re¬ 
ferences. 

Address  Box  B-2005  care  of  The  Canning  Trade. 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Cora, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 


More  Insurance 
Stronger  Protection 

Broader  Coverage 

»  »  » 

At 

LESS  COST 
Throush 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


CANNING 

MACHINERY 

for  all  the  various  fruits, 
vegetables,  sea  foods,  etc. 


Robins  Retort 


Writt  for  catalog. 

A.  K.  Robins  &  Co., 

Incorporated 

Lombaril  Concord  &  West  Falls  Are. 

Baltimore,  Md. 


SHOULD  BE 

In  Every  Cannery  Office 

“A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 
New  Low  Price  $5.00 

Publtahed  by 

The  Canning  Trade 
Baltimore,  Md. 


Plain. 

Varnished. 

Embossed. 


THE 

Simpson  &  Doeller 

CO. 


BALTIMORE.MD. 
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fiEVOLV/NC  HOPPER- 


CLUTCH  LEVER 


SUPERIOR  SEEDS 

For  The  Canning  and  Pickling  Industries 


MASTER  MARGLOBE 

When  you  want  a  better  Tomato  than  you  have 
been  using  try  our  MASTER  MARGLOBE.  It  is  as 
nearly  perfect  as  a  Tomato  will  ever  be:  smooth,  good 
deep  scarlet  color,  very  solid,  with  few  seeds  and  is 
wonderfully  productive. 

THE  PRITCHARD  is  another  exceptionally  fine 
variety,  slightly  smaller  and  somewhat  earlier  than 
Marglobe. 

We  are  growers  of  a  complete  line  of  all  seeds 
for  canners  use: 

PEAS,  BEANS,  CORN.  BEET. 
TOMATO.  PUMPKIN.  SQUASH 

Correspondence  Invited. 

F.  H.  WOODRUFF  and  SONS,  MilFord/  Conn. 

Branches  and  Shipping  TOLEDO,  O.,  ATLANTA,  GA.,  MILFORD,  CONN. 


AYARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 
FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No-Can-No-Fill  attachment  that 
works  perfectly. 

Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 


PEA  AOJUSTMEHT 


W  LIQUID 
^ADJUSTMENT 


STEAM 

COIL 


CAN  STOP 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS.  BAKED  BEANS. 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
CRAIN  CORN.  HOMINY 
DICED  BEETS.  DICED 
CARROTS  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Another  Bad  Freeze — Know  the  Holdings  of  Spot  Goods — Help 
Keep  Prices  From  Skyrocketing — Be  Careful,  and  in  No 
Hurry  About  Futures — Do  Your  Share  to  Keep  the 
Market  in  Its  Fine  Condition 

A  NOTHER  FREEZE — Things  are  breaking  too 
well  for  canned  foods  and  at  the  expense  of 
/  \the  winter  vegetables.  The  blizzard  that  raged 
up  and  down  the  length  and  breadth  of  the  country 
this  week,  sending  snow  to  New  Orleans  for  the  first 
time  in  36  years,  and  dropping  the  mercury  to  24  in 
Jacksonville,  Fla.,  has  undoubtedly  again  hurt  the 
winter  crops  of  vegetables,  and  in  all  probability 
further  maimed  the  already  badly  wounded  grape¬ 
fruit  crops  of  Florida  and  Texas.  As  this  is  written 
fear  is  felt  for  the  pea  canners  who  ventured  into 
Texas.  The  previous  southern  freeze  nipped  the 
early  pea  crop,  and  at  least  one  large  canner,  just 
starting  there,  said  they  had  not  attempted  to  pack 
any  of  it,  but  they  had  great  expectations  for  the 
later  crop,  which  should  be  about  ready  at  this  time. 
Now  it  looks  as  if  this,  too,  had  been  caught.  The 
venture  has  been  a  trying  one,  to  say  the  least. 
Attempts  to  secure  definite  information  proved  to  be 
too  early,  but  it  will  be  on  hand  by  our  next  issue. 

Meantime  canned  foods  conditions  in  all  markets, 
as  well  as  this,  have  been  quiet,  but  prices  are  holding 
firm.  The  small  holdings  of  all  canned  foods  are 
proving  to  be  unfortunate.  There  was  never  any 
question  but  what  supplies  would  be  exhausted  long 
before  new  goods  could  be  produced,  but  this  was 
dependent  upon  a  normal  supply  of  winter  fruits  and 
vegetables  to  help  carry  the  load.  With  these  prac¬ 
tically  out  of  the  picture  now  the  onus  falls  entirely 
on  canned  foods,  and  the  stocks  are  just  not  here!  It 
makes  the  situation  dangerous,  for  it  is  not  for  the 
best  interests  of  the  canned  foods  market  to  have 
prices  go  too  high.  Canned  foods  are  staples,  must 
be  kept  in  the  staple  class,  and  when  luxury  prices 
rule  it  puts  them  out  of  their  class,  forcing  consumers 
away  from  them.  The  ideal  condition  for  every 
canner  is  a  steady  market,  at  fair  prices,  where  the 
goods  continue  to  move  out  in  an  uninterrupted 
stream,  because  that  increases  consumption  and  binds 
the  people  more  closely  to  them ;  and  what  is  of  equal 
importance,  keeps  the  canners  from  going  crazy  on 
the  next  season’s  outputs.  Following  high  prices 
there  is  an  ungovernable  impulse  to  produce  too  much 
the  next  season;  and  that  makes  trouble.  No  need 


here  in  January  to  discount  prices  of  next  September, 
for  the  crops  have  not  been  grown  and  the  big  packs 
have  not  yet  been  made,  and  they  may  not  materialize. 
Don’t  try  to  force  old  Dame  Nature’s  hand ;  she  has 
a  habit  of  fooling  you  any  way  you  try  it.  Of  all 
industries  on  earth  this  industry  ought  to  know  this 
by  this  time ;  the  picture  should  be  very  fresh  in  every 
man’s  mind,  and  if  it  is  fading,  read  the  sad  tale  of 
the  potato  growers  given  elsewhere  in  this  issue. 

But  don’t  fool  yourself  that  your  friendly  enemies, 
who  are  forced  to  pay  these  record  high  prices  for 
the  few  remaining  spots  will  not  try  to  get  back  at 
you  on  futures.  They  will  send  their  friends,  the 
brokers,  on  a  humanitarian  (?)  effort  to  book  up  your 
expected  big  packs  at  low  prices  (not  represented  as 
such  of  course),  before  the  bottom  drops  out  of 
prices!  Watch  your  step.  Spot  prices  during  1935 
will  not  be  low;  they  can  and  will  pay  you  a  profit, 
if  you  do  not  allow  yourselves  to  be  stampeded.  In 
fact,  it  is  our  bet  that  next  fall,  when  delivery  time 
comes,  that  you  will  wish  you  had  your  goods  as 
spots,  instead  of  future  orders  to  fill. 

To  give  you  a  bird’s  eye  view  of  holdings  refer  to 
the  figures  submitted  by  Mr.  Carlos  Campbell,  to 
the  board  meeting  of  the  N.  C.  A.  in  Chicago.  Here 
they  are: 

PEAS 

Cases 

Available  for  shipment  Dec.  1st  ‘34  to 


June  1st  ’35 . 3,580,000 

Dec.  1  stocks  sold  but  not  shipped . 2,467,000 

Dec.  1  stocks  not  sold  nor  shipped . 1,004,000 


This  latter  figure  represents  the  unsold  supply  of 
canned  peas  to  cover  the  six  heaviest  consuming 
months  of  the  year. 

CORN 

Cases 

“Available  for  shipment  Jan.  1,  ’35,  to 


Aug.  1,  ’35 . 3,262,000 

Jan.  1  stocks  sold  but  not  shipped . 1,992,000 

Jan.  1  stocks  not  sold  nor  shipped . 1,270,000 


Here  you  have  seven  months  of  heavy  corn  consump¬ 
tion  ahead  of  you  with  hardly  more  than  one  million 


cases  to  supply  it. 

TOMATOES 

Cases 

“Available  for  Dec.  1  to  Aug.  1,  35 . 3,560,000 

Dec.  1  stocks  sold  but  not  shipped . not  given 

Dec.  1  stocks  not  sold  nor  shipped . 3,560,000 


The  average  consumption  of  canned  tomatoes  is 
1,250,000,  at  least,  and  here  we  are  compelled  to  exist 
for  seven  months  on  less  than  three  months’  supply. 
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Doubtless  still  less,  because  some  must  have  been 
sold,  though  none  are  reported  as  sold  above. 

SNAP  BEANS 

“Available  for  shipment  Dec.  15,  ’34  to 
July  1,  ’35 . 1,630,000 

Dec.  15  stocks  sold  but  not  shipped . not  given 

Dec.  15  stocks  not  sold  nor  shipped . 1,630,000 

Consumption  of  snap  beans  is  at  least  a  half  million 
cases  per  month,  on  the  average,  and  here  there  are 
supplies  for  only  half  the  time. 

BEET  PACK — Statistics  on  the  beet  packs  have 
just  been  compiled,  and  they  show  a  near  record,  next 
to  the  ’29  pack,  amounting  to  1,801,764  actual  cases, 
or  when  reduced  to  2’s,  the  pack  amounted  to  2,196,- 
116  cases,  and  in  all  probability  the  consumption  has 
been  equally  heavy  in  beets,  as  it  has  been  on  every 
item  of  canned  foods  this  season. 

It  is  unique  in  marketing  reports  to  have  such 
definite  and  reliable  figures  on  the  holdings  remain¬ 
ing,  and  it  is  most  fortunate  in  that  it  permits  orderly 
marketing,  permitting  the  buyers  to  see  where  they 
are  going,  and  guiding  the  path  of  the  holders  in 
disposing  of  their  goods. 

As  for  prices,  you  have  them  on  their  regular  page 
and  in  other  market  reports  in  this  issue.  As  we 
have  stated  all  prices  are  firm,  tending  upwards,  and 
active  buying  may  be  expected  to  set  in,  if  it  is  not 
already  on  the  move.  If  you  change  your  prices, 
change  them  in  an  upward  direction — advance  them — 
but  be  as  moderate  in  this  as  you  can  so  as  to  hold 
down  retailer  prices. 

Interest  is  settling  upon  futures,  but  if  possible 
don’t  be  in  a  hurry  about  these.  The  longer  you  defer 
them  the  better  off  you  will  be,  as  you  will  have  a 
better  idea  as  to  what  the  goods  will  cost,  and  be 
better  set  in  your  plans  for  the  coming  season.  Both 
of  these  matters,  are  vitally  important  this  season. 
Do  your  part  in  holding  the  good  position  canned 
foods  occupy  now;  keep  your  feet  on  the  ground; 
don’t  sell  futures,  nor  spots,  unless  a  fair  margin  of 
profit  is  certain,  but  don’t  try  to  gouge;  help  keep 
the  market  steady  and  you  will  be  helping  yourself 
most  of  all.  The  old  ship  is  sailing  along  on  an  even 
keel,  in  very  fair  weather ;  you  are  part  of  the  crew, 
and  if  you  do  your  full  part,  it  will  keep  on  sailing — 
as  you  like  it. 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  "The  Canning  Trade” 

Quiet  but  Prices  Hold  Firmly — New  Pea  Prices  Expected 
Shortly — A.  L  North  Dead — Shrimp  Pack  Figures  Higher  Than 
Last  Season — Bill  for  Increased  Tuna  Duty  Introduced — Pine¬ 
apple  Pulp  for  Cattle  Feed — Cherry  Week  Getting  Support 

New  York,  January  25,  1935. 

HE  SITUATION — Spot  trading  in  the  canned 
foods  market  has  remained  quiet  during  the  past 
week,  and  with  the  Chicago  meetings  having 
failed  to  develop  the  expected  volume  of  business,  the 


trade  is  inclined  to  “stand  by”  to  await  further  de¬ 
velopments.  The  price  structure  remains  steady  to 
firm. 

THE  OUTLOOK — With  canners  disposed  to  go 
slow  in  the  naming  of  future  prices,  the  new  pack 
situation  is  slow  in  opening  up.  It  is  expected  that 
packers  will  shortly  name  prices  on  new  peas,  with 
the  trade  looking  for  a  price  of  95  cents  to  $1.00  on 
standard  sweets.  It  is  understood  that  some  tentative 
quotations  were  put  out  in  Chicago  during  the  con¬ 
ventions,  but  in  so  far  as  is  known  no  actual  business 
was  consummated. 

A.  L.  NORTH — The  canned  foods  trade  here  was 
saddened  by  the  death  of  Abraham  Lincoln  North, 
veteran  canned  foods  broker  and  head  of  the  well- 
known  firm  of  North  &  Dalzell,  who  died  in  a  Chicago 
hospital  last  Thursday,  following  a  stroke  suffered 
in  his  rooms  at  the  Hotel  Stevens  on  the  previous  day. 
Mr.  North,  who  had  been  in  the  canned  foods  game 
for  almost  60  years,  was  74  at  the  time  of  his  death, 
and  one  of  the  best-loved  figures  in  the  industry. 
Funeral  services  held  here  on  Monday  were  largely 
attended  by  trade  leaders. 

TOMATOES — Southern  packs  are  attracting  more 
buying  interest,  and  the  trade  looks  for  spring  buying 
to  largely  clean  out  carry-over  stocks.  For  prompt 
shipment,  canners  are  offering  standard  Is  at  50 
cents  per  dozen,  2s'  at  881^  cents,  3s  at  $1.15  and  10s 
at  $3.75,  all  f.  o.  b.  canneries.  California  tomato 
prices  are  firm  and  unchanged,  under  quiet  trading. 

CORN — Standard  crushed  is  still  available  at  $1.00 
per  dozen  at  some  southern  canneries,  although  most 
sellers  are  quoting  $1.05,  which  is  also  the  inside  price 
quoted  by  midwestern  canners.  A  fair  buying  inquiry 
is  reported.  Fancy  corn  is  priced  at  $1.25  and  up¬ 
wards  at  canneries,  with  stocks  held  by  packers 
reported  to  be  generally  light. 

PEAS — Replacement  buying  of  1934  packs  is  being 
held  down,  pending  the  announcement  of  1935  open¬ 
ing  prices.  Pea  prices,  which  are  unchanged  from 
previous  levels,  are  believed  to  be  at  peak  for  the 
1934  pack,  and  under  the  circumstances,  distributors 
are  not  buying  for  cannery  shipment,  but  are  picking 
up  odd  lots  on  spot  to  round  out  their  inventories 
and  take  care  of  the  demands  of  their  retail  trade. 

SHRIMP — Pack  statistics  indicate  a  total  pack  of 
805,123  cases  for  the  current  season,  up  to  January 
16,  as  compared  with  649,242  cases  in  the  comparable 
period  last  season.  On  the  surface,  this  would  appear 
to  be  a  bearish  development,  but  reports  from  canners 
indicate  that  the  new  pack  is  moving  out  readily,  and 
it  is  believed  that  the  improved  quality  this  year  with 
the  added  protection  of  Government  inspection  at 
many  of  the  packing  plants,  is  bringing  about  a  sub¬ 
stantial  increase  in  consumption. 

SALMON — Price  changes  are  lacking  in  this  divi¬ 
sion  of  the  market,  but  the  trade  is  optimistic  on  the 
possibility  of  maintaining  at  least  current  going 
prices  for  the  remainder  of  the  season.  Canners  are 
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basing  their  hopes  for  a  higher  market  on  the  expecta¬ 
tion  of  a  meat  scarcity  and  further  price  advances 
on  popular  cuts  during  the  spring  and  summer 
months,  which  is  expected  to  react  to  the  advantage 
of  canned  salmon  consumption. 

TUNA  DUTY  CHANGE— Considerable  interest  is 
shown  in  trade  circles  in  a  bill  introduced  into  Con¬ 
gress  by  Charles  J.  Colden,  representative  from  Los 
Angeles,  proposing  an  import  duty  of  2  cents  a  pound 
on  frozen  tuna  and  an  increase  in  the  duty  on  canned 
tuna  from  45  to  50  cents  ad  valorem.  The  measure 
is  aimed  principally  at  imports  from  Japan,  and  for 
the  further  protection  of  the  tuna  fishing  and  canning 
interests  of  Southern  California. 

ANOTHER  PINEAPPLE  DEVELOPMENT— 
Hawaiian  pineapple  canners,  who  have  materially  ex¬ 
tended  their  sales  totals  by  intensive  merchandising 
of  pineapple  juice,  are  further  diversifying  their 
activities  this  year,  reports  from  the  Coast  disclose. 
Heavy  shipments  of  pineapple  pulp  are  reported 
arriving  at  Los  Angeles  from  the  Islands.  Used  for 
cattle  and  stock  feed,  and  resembling  brain  in  appear¬ 
ance,  the  pulp  is  meeting  with  heavy  demand  in  the 
United  States,  where  last  year’s  drouth  has  resulted 
in  a  shortage  of  stock  feed  in  many  sections.  This 
market  offers  an  opportunity  for  the  disposal  of  the 
hitherto  cannery  waste. 

CHERRY  WEEK — Canned  foods  distributors  are 
showing  an  inclination  to  get  behind  national  cherry 
week,  which  is  being  sponsored  by  Michigan  packers 
for  the  period  February  15-22.  The  sales  promotion 
for  this  event  is  expected  to  stimulate  consuming 
demand,  and  with  short  unsold  stocks  on  hand, 
Michigan  packers  of  the  fruit  expect  to  clear  remain¬ 
ing  stocks  and  go  into  the  new  season  with  bare  floors. 

PEACHES — Standard  clings  at  $1.55  and  $1.60 
Coast,  for  2l^s,  are  coming  in  for  some  interest 
among  local  buyers,  and  the  choice  and  fancy  grades, 
at  $1.65  and  $1.80,  respectively,  are  also  commanding 
attention.  Some  business  is  understood  to  have  been 
booked  for  early  loading  from  the  Coast,  and  Cali¬ 
fornia  canners  are  optimistic  over  the  market  out¬ 
look  over  the  remainder  of  the  current  season. 

GRAPEFRUIT — With  shipments  of  early  orders 
out  of  the  way,  Florida  canners  have  again  come 
back  into  the  market  with  offerings  for  prompt  and 
nearby  shipment.  Fancy  No.  2s  are  quoted  at  a 
range  of  95  cents  to  $1.05  per  dozen,  f.  o.  b.  Tampa, 
with  the  market  showing  a  tendency  to  firm  up  to  a 
$1.00  minimum  basis. 

OTHER  FRUITS — Marketwise,  conditions  with 
respect  to  the  balance  of  the  canned  fruit  line  have 
shown  little  change  during  the  week.  No  price 
revisions  have  developed,  and  business  is  generally 
of  limited  volume,  with  buyers  unwilling  to  add  sub¬ 
stantially  to  their  inventories  until  later  on  in  the 
season. 


CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Good  Business  Booked  During  Canners  Convention — Wisconsin 
Canners  Out  With  1935  Pea  Quotations — Sale  of  Corn  Holding 
Up — National  Tea  Company  Gets  Relief  Business 

Chicago,  Ill.,  January  25,  1935. 

HE  CONVENTION — Everyone  in  Chicago  seems 
to  be  unanimous  in  the  thought  that  the  Conven¬ 
tion  was  a  huge  success  and  that  it  really  accom¬ 
plished  something.  Several  of  the  boys  on  the  street 
said  that — it  was  too  big  and  various  and  many  were 
the  suggestions  to  what  should  be  done. 

In  the  old  days,  the  canners  and  the  machinery  boys 
gathered  together  and  possibly  a  couple  of  hundred 
brokers  and  a  half  dozen  buyers.  Now,  brokers  come 
to  these  meetings  from  all  over  the  country  and  their 
numbers  are  close  to  a  thousand.  Talk  about  buyers, 
well  the  Convention  of  the  wholesale  grocers  brings 
them  in  too  by  score  on  score.  Somehow  or  some¬ 
way,  it  ought  to  be  split  up,  the  buyers  and  brokers 
coming  in  a  few  days  earlier  and  the  machinery  men 
holding  forth  the  last  four  days  or  so. 

THE  MARKET — The  local  trade  has  settled  down 
after  the  somewhat  turbulent  days  of  taking  care  of 
visiting  canners.  Quite  some  sizeable  business  has 
been  booked.  Values  on  spots  are  more  than  being 
maintained  with  but  one  or  two  exceptions.  January 
trading  got  off  to  rather  a  late  start,  but  seems 
destined  to  finish  strong. 

FUTURES — A  few  Wisconsin  pea  canners  have 
come  out  with  1935  quotations.  The  buyers  are  wait¬ 
ing  for  some  of  the  larger  firms  to  issue  their  prices. 
Little  or  no  future  pea  business  has  been  recorded  in 
the  Chicago  Market  as  yet,  although  signs  point  to  a 
large  volume  in  the  imm(idiate  future.  Next  week 
in  this  column,  hope  to  give  you  the  general  or  aver¬ 
age  basis  at  which  Wisconsin  peas  are  being  quoted. 

Corn  canners  seem  to  be  very  reluctant  in  coming 
out  with  future  prices  and  we  have  not  learned  of  any 
quotations  on  corn  of  any  variety  or  grade. 

On  tomatoes,  some  Indiana  canners  have  entered 
the  field  with  No.  2  standards  at  75  cents  f.  o.  b. 
factory,  and  it  is  reported  that  some  little  business 
has  been  recorded.  The  general  thought  among  a 
number  of  the  Hoosiers  is  that  it  is  best  to  wait  awhile 
and  see  just  what  rules  or  laws  might  come  through 
that  would  effect  labor.  The  packing  of  tomatoes  is 
quite  a  labor  crop  you  know. 

Green  and  wax  beans  and  other  vegetable  items 
have  not  yet  been  offered  for  1935  delivery. 

R.  S.  P.  CHERRIES — Here  is  an  item  that  is 
steadily  growing  in  the  spotlight.  Recent  figures 
show  that  cherries  occupy  the  strongest  statistical 
position  for  a  number  of  years  past.  Heavy  buying 
in  No.  2  tin  Juice  Cherries  as  well  as  No.  10  Red  Sour 
Pitted,  has  been  the  order  of  the  day  since  the  turn 
of  the  year.  There  is  a  definite  note  of  strength  to 
the  market.  Added  to  all  that,  is  the  purported 
marketing  agreement  for  1935.  Many  in  the  trade 
say  that  it  is  ridiculous  to  think  of  paying  the  grower 
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3  cents  per  pound  next  season  which  would  make 
No.  10  Cherries  around  $6.00,  but  something  will  come 
out  of  it  that  will  make  present  spot  levels  look  low, 
at  least  that  was  the  thought  of  a  large  operator 
yesterday.  It  is  still  possible  to  buy  out  of  Michigan : 
24/2  Select  R.  S.  P.  Cherries  at  $1.10  Cannery 
6/10  Select  R.  S.  P.  Cherries  (Water)  at  $4.75  Can¬ 
nery. 

BEETS — Greater  activity  has  been  noted  on  this 
item  and  a  hardening  of  values  has  resulted.  Unsold 
stocks  in  Wisconsin  are  larger  than  a  year  ago,  but 
the  scarcity  of  all  whole  grades,  has  thrown  the 
demand  on  cut  and  diced,  which  are  moving  freely. 
Prevailing  quotations  are: 

24/2  Select  Wisconsin  Cut  Beets  at  $  .70  Cannery 
24  21/2  Select  Wisconsin  Cut  Beets  at  $  .80  Cannery 
6  10  Select  Wisconsin  Cut  Beets  at  $2.75  Cannery 
CORN — Of  interest  is  the  report  that  the  sale  of 
corn  by  both  wholesale  grocers  and  chains  is  holding 
up  about  equal  to  a  year  ago.  Many  thought  that 
the  higher  prices  that  have  ruled  would  slow  up  con¬ 
sumer  demand.  No.  2  Standard  Corn  is  still  quoted 
in  the  Middlewest  at  prices  ranging  from  $1.00  to 
$1.10  factory.  The  great  scarcity  of  No.  2  tin  Fancy 
Corn  both  Cream  Style  Country  Gentleman  as  well 
as  Bantam  plus  the  scarcity  of  Whole  Kernel,  be¬ 
comes  more  pronounced  every  week.  It  is  practically 
impossible  to  quote  on  these  items. 

PEAS — It  is  really  remarkable  to  note  the  heavy 
sales  that  have  been  made  on  spot  peas  since  January 
2nd.  Canners’  spot  lists  are  simply  shot,  every  day 
sees  marked  changes  and  Wisconsin  peas  are  being 
shipped  to  all  sections  of  the  country  at  full  list 
prices  which  are  $1.20  minimum  for  a  No.  2  tin 
Standard  and  as  high  as  $1.80  for  a  No.  2  tin  Fancy, 
No.  2  Sieve  Sweet.  It  is  practically  impossible  to 
quote  on  Alaskas  as  few  indeed  are  left  in  Wisconsin. 

SPINACH — The  softness  in  this  market  reported 
last  week  has  brought  forth  some  business,  but  the  gen¬ 
eral  attitude  of  the  trade  is  to  await  developments. 
A  large  California  spinach  canner  pointed  out  that 
a  goodly  portion  of  the  spring  spinach  was  planted 
on  riverlands  which,  on  account  of  the  continued  rain¬ 
fall  on  the  Coast,  might  be  drowned  out.  It  has  hap¬ 
pened  in  the  past.  Might  be  well  to  bear  this  in  mind. 
The  market  is : 

24/2  tin  Fancy  Spinach  at  $  .80  Coast 

24  2(4  tin  Fancy  Spinach  at  $  .95  Coast 
LIMA  BEANS — Why  don’t  lima  beans  sell  better? 
A  pack  of  around  one  and  one-half  million  cases  was 
recorded  last  year  and  still,  there  are  plenty  of  spot 
limas.  In  fact,  some  of  them  are  going  abegging. 
Lima  beans  have  the  same  excellent  food  value  as 
peas,  and  can  be  purchased  today  at  relatively  lower 
prices  than  peas.  Some  educational  campaign  should 
be  developed  by  the  lima  bean  canners. 

TOMATOES — The  market  has  not  responded  to 
the  higher  levels  that  one  had  figured  on.  It  is  still 
possible  to  purchase  in  a  small  way  No.  2  tin  Stan¬ 
dards  at  85  cents  Indiana  and  Ohio.  Then  at  87(4 
cents,  larger  lots  are  available,  and  quite  a  number  of 
canners  are  holding  at  90  cents.  It  doesn’t  look  as  if 
this  market  is  going  to  reach  any  dollar,  such  as  was 
expected  last  November  and  December. 


CALIFORNIA  FRUITS— A  little  business  is  de¬ 
veloping.  The  re-sale  lots  don’t  amount  to  anything 
and  full  list  in  the  main  is  being  obtained.  No.  10  tin 
Syrup  Peaches  are  just  about  as  scarce  as  can  be 
and  one  broker  reported  his  inability  to  take  care  of 
an  order  for  No.  10  tin  Standard  Yellow  Cling 
Peaches  at  any  price.  No.  10  tin  Syrup  Apricots  also 
are  scarce. 

PACIFIC  NORTHWEST  FRUITS— The  weakness 
in  California  pears  has  been  refiected  somewhat  to 
Washington  and  Oregon  pears,  but  the  canners  in  the 
last  two  States  seem  to  be  holding  firm  with  $1.75 
bottom  on  No.  2(4  Choice. 

EMERGENCY  RELIEF — Of  particular  interest  to 
many  was  the  award  to  the  National  Tea  Company  of 
Chicago  for  the  relief  business  covering  the  months 
of  February,  March  and  April.  Substantial  quanti¬ 
ties  of  canned  foods,  i.  e.,  corn,  peas,  tomatoes,  sauer¬ 
kraut,  milk,  etc.,  will  be  needed.  There  was  quite  a 
“scramble”  for  the  business  and  the  National  Tea 
Company  were  the  fortunate  ones,  with  Sprague, 
Warner  &  Co.  being  second  and  Steele-Wedeles  Co. 
third.  None  of  our  other  houses  bid. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  Pack  Practically  Over  as  Trawlers  Turn  to  Oysters — 

Light  Stocks  in  Canners  Hands - Oysters  of  Good  Quality 

— Gulf  Coast  Shivers  Under  20  Degree  Temperature — Chief 
Oyster  Inspector  Akridge  Resigns 

Mobile,  Ala.,  January  25,  1935. 

SHRIMP — Mighty  little  was  done  in  this  section  in 
the  way  of  shrimp  production  this  past  week,  as 
there  were  very  few  available  and  the  raw  head¬ 
less  shrimp  dealers  took  all  the  shrimp  caught  and 
there  were  none  for  the  canneries.  In  fact,  the  fall 
and  winter  shrimp  canning  season  is  technically  over 
with,  because  the  shrimp  boats  have  stopped  shrimp¬ 
ing  and  have  gone  to  oystering,  as  the  supply  is  so 
irregular  that  the  trawlers  can  not  make  enough  to 
pay  for  the  fuel  used  in  the  operation  of  the  boats. 

,  There  is  nothing  to  look  forward  to  in  the  way  of 
shrimp  production  until  next  fall,  because  the  spring 
run  is  usually  so  light  and  irregular  that  some  years 
the  canneries  do  not  operate  at  all  in  the  spring. 

Those  buyers  that  were  foresighted  enough  to  stock 
up  on  canned  shrimp  are  sitting  pretty,  but  the  others 
may  not  do  so  well,  because  the  stock  available  in 
the  warehouses  of  the  canners  is  light  and  this  is 
particularly  true  of  the  dry  pack,  so  buyers  will  have 
to  be  turning  their  attention  to  the  wet  pack,  unless 
they  want  to  be  left  altogether  without  shrimp. 

The  price  of  canned  shrimp  is  from  $1.05  to  $1.20 
per  dozen  for  No.  1,  wet  or  dry  pack,  f.  o.  b.  factory, 
according  to  grade. 

OYSTERS — Last  week  we  had  maximum  tempera¬ 
tures  of  72  degrees  in  this  section,  which  is  better 
ice  cream  weather  than  oyster  weather,  hence  the 
consumption  of  oysters  received  a  set  back.  And  it 
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wasn’t  the  fault  of  the  oysters  either,  because  they 
certainly  have  been  fine,  but  it  takes  other  things 
besides  good  oysters  to  sell  them  and  cold  weather 
is  an  important  factor. 

However,  below  freezing  temperature  hit  this  Gulf 
Coast  section  Monday  night  when  the  thermometer 
took  a  dip  to  20  degrees  above  zero,  with  a  possibility 
of  still  going  lower.  We  had  light  snow,  too,  which 
is  something  that  we  have  not  had  in  many  years. 

This  is  not  the  coldest  weather  that  we  have  ever 
had,  because  some  thirty  years  ago  the  thermometer 
dipped  to  zero  and  we  had  six  inches  of  snow  on 
the  ground. 

We  are  not  prepared  for  any  severe  cold  weather 
in  this  Gulf  Coast  section,  because  we  are  blessed  with 
the  balmy  kind,  so  when  it  gets  colder  than  32  degrees 
above  zero,  it  is  too  cold  for  us;  whereas  in  other 
sections  that  get  severe  cold  weather  regularly  a  tem¬ 
perature  of  20  degrees  above  zero  means  nothing  to 
them  and  they  thrive  on  that  kind  of  weather,  but 
we  wither. 

Two  more  sea  food  factories  in  Bayou  La  Batre, 
Alabama,  started  to  can  oysters  this  past  w^eek, 
which  makes  three  canneries  now  that  are  canning 
oysters  and  it  is  believed  that  there  are  enough 
oysters  on  the  Alabama  reefs  to  keep  these  three 
canneries  running  the  greater  part  of  the  season. 
The  oysters  are  the  best  that  have  been  produced  in 
this  locality  in  many  a  year. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for 
five  ounce  and  $2.10  per  dozen  for  ten  ounce,  f.  o.  b. 
cannery. 

ALABAMA  OYSTER  INSPECTOR  RESIGNS— 
Emory  Akridge,  Chief  Oyster  Inspector  of  Alabama, 
resigned  his  office  last  month  and  his  duties  are  being 
looked  after  by  John  W.  Lilly  of  Mobile,  the  deputy 
inspector,  pending  the  appointment  of  a  successor  by 
the  Conservation  Department  of  Alabama  of  which 
I.  T.  Quinn  is  commissioner. 

This  job  of  chief  inspector  is  one  that  requires  lots 
of  tact  and  diplomacy  and  it  is  anything  but  a  bed 
of  roses,  yet  from  the  looks  of  the  long  list  of  appli¬ 
cants  seeking  the  position,  there  seems  to  be  plenty 
persons  around  here  that  want  to  lie  in  this  bed  of 
thorns. 

It  is  one  of  those  jobs  that  if  you’re  right,  you’re 
wrong  and  if  you’re  wrong  you’re  right,  because  you 
have  three  separate  and  distinct  factions  to  please. 
The  State  is  one,  then  the  dealers  and  canners  the 
other  and  the  fishermen  and  oystermen  make  the 
third.  All  with  widely  difference  of  opinion  and 
interest,  so  can  you  imagine  a  person  holding  a  job 
that  requires  three  hands  to  run  it,  whereas  he  has 
but  two?  This  being  the  case,  he  has  to  direct  his 
efforts  to  striking  a  happy  medium  to  pacify  all 
three  factions,  because  there  is  no  such  thing  as 
entirely  pleasing  them  and  there  is  where  the  tact 
and  diplomacy  is  needed  in  abundance. 

Mr.  Quinn  realizes  the  importance  of  getting  a  good 
man  for  the  position,  hence  he  is  taking  his  time  in 
appointing  a  successor  to  Mr.  Akridge,  who  con¬ 
ducted  the  office  of  inspector  very  creditably  for  some 
seven  years. 


CALIFORNIA  MARKET 

By “BERKELEY" 

Special  Correspondent  of  “The  Comning  Trade” 

Heavy  Rainfall  Assures  Good  Water  Supply — The  Ciannini 
Foundation  Forecasts  1935  Production — Stocks  in  Jobbers’ 
Hands  Running  Low — Fruit  Price  Steady — Advertising  Expected 
to  Move  Salmon — Bill  Presented  for  Surplus  and  Waste 
Authority — Pear  Growers  Want  Marketing  Agreement — 
Asparagus  Agreement  Revamped 

Berkeley,  Calif.,  January  24,  1935. 

AIN — The  agricultural  outlook  for  California  in 
1935  has  been  greatly  improved  by  the  heavy  rain¬ 
fall  so  far  this  season.  Every  section  of  the  State 
is  reporting  rainfall  above  normal,  with  the  heaviest 
gains  made  in  the  interior  valleys  where  near-drought 
conditions  have  prevailed.  In  some  communities  the 
precipitation  is  four  times  that  of  last  season  to  a 
corresponding  date  and  is  about  equal  to  that  normally 
expected  for  the  entire  season.  The  snowfall  in  the 
mountains  is  correspondingly  heavy,  so  an  ample 
supply  of  water  for  irrigation  seems  in  sight. 

THE  GIANNINI  FOUNDATION,  University  of 
California,  has  completed  a  survey  of  the  supply  and 
demand  of  leading  farm  products  and  has  summarized 
what  may  be  expected  along  the  line  of  production  in 
1935.  It  is  suggested  that  the  higher  prices  now  being 
received  for  some  products  will  lead  to  increased  plant¬ 
ing  and  that  unless  care  is  taken,  surpluses  will  be 
piled  up.  Beans  are  mentioned  specifically  in  this 
respect.  In  fruits,  production  is  held  to  be  upward  on 
some  varieties  and  downward  in  others.  Peak  produc¬ 
tion  of  plums  has  been  reached  and  the  trend  is  now 
downward.  There  is  a  decrease  in  the  bearing  acre¬ 
age  of  apricots,  but  the  output  is  still  on  the  upward 
trend.  The  production  of  both  cling  and  free  peaches 
is  tending  downward.  Cherry  production  is  still 
headed  upward,  and  this  is  expected  to  continue  for 
several  years.  Olive  production  is  going  down.  The 
warning  is  issued  that  the  production  of  asparagus  will 
exceed  requirements  for  several  years  unless  old  beds 
are  destroyed.  Heavy  plantings  are  being  made  and 
but  few  old  beds  are  being  ploughed  under. 

JOBBERS’  STOCKS  LOW — A  lot  of  inquiries  have 
been  received  by  local  packing  interests  during  the 
week,  suggesting  that  jobbers  are  finding  their  hold¬ 
ings  short  in  many  items,  but  business  has  been  com¬ 
paratively  light.  The  revised  prices  on  pears  are  ex¬ 
pected  to  stimulate  the  interest  of  the  trade  and  this 
fruit  will  doubtless  be  made  a  leader  by  many  retailers. 
The  California  pack  was  a  large  one,  but  unsold  stocks 
are  not  regarded  as  unduly  excessive.  The  rest  of  the 
fruit  line,  especially  peaches,  apricots,  cherries  and 
pineapple,  is  very  steady. 

SALMON  has  been  moving  very  slowly  of  late,  but 
the  trade  is  expecting  a  lot  from  the  advertising  cam¬ 
paign  to  be  launched  at  an  early  date.  This  compaign, 
coupled  with  packing  restrictions  that  are  expected  to 
hold  down  the  pack  on  high  grade  salmon,  promises 
to  provide  a  firm  future  base  and  prices  are  being  well 
maintained. 
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THE  END-TO-END  ESTIMATOR  has  been  busy  on 
the  output  of  salmon  in  Alaska  in  1934  and  proudly 
announces  that  the  fish  caught  there  for  canning  pur¬ 
poses,  if  laid  end  to  end,  would  reach  around  the  earth 
at  the  equator,  with  enough  left  over  to  extend  from 

ASSEMBLYMAN  LEON  M.  DONIHUE,  of  Oak¬ 
land,  has  introduced  a  measure  into  the  California 
State  Legislature  providing  for  the  California  Surplus 
and  Waste  Products  Authority.  The  proposed  agency 
would  be  vested  with  authority  to  buy  and  sell  and  deal 
in,  cure,  preserve,  pack,  process  and  store  surplus 
agricultural  products  likely  to  be  wasted  or  for  which 
there  is  no  ready  current  market. 

PACIFIC  COAST  PEAR  GROWERS  are  working 
on  an  AAA  marketing  agreement  designed  to  stabilize 
the  market  for  this  fruit  in  the  fresh,  dried  and  canned 
form.  The  canning  division  would  have  a  control 
board  of  sixteen  members,  four  canners  from  Cali¬ 
fornia,  four  canners  from  the  Northwest,  and  four 
growers  from  both  California  and  the  Northwest.  By 
the  middle  of  June  each  year  this  board  would  estimate 
the  crop  and  the  quantity  that  could  probably  be  sold, 
the  pack  to  be  regulated  accordingly. 

AN  ASPARAGUS  MARKETING  agreement  is 
under  consideration  along  lines  that  differ  materially 
from  those  followed  last  season.  The  new  agreement 
places  no  limit  on  the  size  of  the  pack,  nor  does  it 
name  a  minimum  price.  It  is  planned  to  limit  the  pack¬ 
ing  season  from  March  26  to  June  25. 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


With  Canned  Foods  Distributors 

(Continued  ftotn  page  J2) 


Concluding,  Mr.  Whiteside  said:  “And  in  another  capacity, 
the  wholesaler  is  and  will  continue  to  be  of  inestimable  value 
to  the  producer,  for  the  wholesaler  must  in  the  future  keep 
current  running  records  of  retail  sales  and  stocks  and  wholesale 
sales  and  stocks  by  brands  and  products  to  serve  as  the  regu¬ 
lator  for  the  production  schedules  of  the  producer,  both  as  to 
consumer  acceptance  and  local  market  conditions,  without  which 
the  producer  cannot  manufacture  with  the  degree  of  precision 
required  under  modern  conditions.” 


MASTER  CODE  PROGRESS 

Early  action  for  the  codification  of  a  number  of  food  manu¬ 
facturing  groups  under  the  provisions  of  the  much-debated 
“master  code,”  is  predicted  in  trade  circles. 

The  delay  of  the  manufacturers  in  coming  under  code  opera¬ 
tion,  which  has  been  sharply  criticized  by  wholesale  and  retail 
grocers  alike,  is  now  disclosed  as  having  been  caused  by  dis¬ 
satisfaction  with  some  of  the  labor  provisions  of  the  master  code. 
These  provisions,  presumably,  are  being  revised  in  conformity 
with  conditions  peculiar  to  each  division  of  the  manufacturing 
industry,  so  clear  sailing  ahead  for  rapid  codification  of  the 
food  and  grocery  manufacturers  of  the  country,  with  consequent 
tightening  up  in  the  general  enforcement  picture,  would  seem  to 
be  indicated. 

TO  MEET  IN  MEMPHIS— United  States  Wholesale  Grocers’ 
Association  will  hold  its  1935  convention  in  Memphis  late  in 
May,  reports  from  that  city  indicate.  The  convention  of  the 
U.  S.  organization  is  expected  to  draw  500  or  more  food  trade 
leaders  to  the  Tennessee  metropolis. 


CORLISS  WARNS  OF  BROKERAGE  ALLOWANCE 


CONSIDERABLE  trade  discussion  was  also  aroused  by  the 
annual  address  of  W.  R.  Corliss,  retiring  president  of  the 
National  Food  Brokers’  Association,  particularly  with  refer¬ 
ence  to  a  part  of  his  talk  in  which  he  intimated  that  canners 
allowing  brokerage  to  trade  buyers  might  shortly  find  them¬ 
selves  the  recipients  of  embarrassing  communications  from  the 
Department  of  Justice  and  Federal  Trade  Commission. 

President  Corliss  tempered  his  criticism  of  sellers  who  have 
been  “unfairly”  diverting  brokerage  to  trade  buyers  by  a  sweep¬ 
ing  denunciation  of  food  brokers  guilty  of  splitting  their  com¬ 
missions  with  trade  buyers,  and  he  likewise  condemned  brokers 
who  have  usurped  the  legitimate  functions  of  wholesale  grccers 
through  abuse  of  the  consignment  practice. 

It  was  unofficially  reported  that  one  large  northwestern 
brokerage  organization,  which  tacitly  admitted  that  it  had  split 
brokerage  on  salmon  sales  with  a  voluntary,  had  resigned  from 
the  food  brokers’  association,  but  nothing  definite  was  forth¬ 
coming  as  to  rumored  association  action  against  other  brokers 
who  have  been  charged  with  splitting  brokerage. 


%  Field  Hamper 
20  quart* 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices. 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


January  28, 19S5 


THE  CANNING  TRADE 


27 


CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co..  *Howard  E.  Jonm  &  Co.,  {Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto. 

ASPARAGUS*  (California) 

White  Colossal,  No.  2% . - . . 

Peeled,  No.  2% . . 

Large,  No.  2% . — - - -  ~~— 

Peeied.  No.  2% . 

Medium,  No.  2Vj .  2.60 

Green  Mammoth,  No.  2,  round  cans  1.90 

M^ium,  No.  2 . 

Large.  No.  2 . 

Pips,  White,  Mammoth,  No.  1  bq . . 

Small,  No.  1  sq .  -~-— 

Green  Mammoth,  No.  1  sq . .  ....... 

Small,  No.  1  sq . . . . 

BAKED  BEANSt 


16  oz . 

No.  21/^ 
No.  10  .. 

BEANS* 


N.Y. 

t2.46 

t2"46 

t’Sioo 


Stringless  Stend.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Cut  Wax,  No.  2............. 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . . 

No.  10  . 

No.  2  Medium  Green . . 

No.  10  . 

No.  2  Green  and  White»« . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

Soaked.  No.  2.<_ . — . 

BEETS* 

Baby,  No.  2 . 

Whole.  No.  2 . 

Whole.  No.  2V(i . 

Whole,  No.  10 . 

Cut,  No.  2 . . . 

Cut.  No.  2V4 . . 

Cut.  No.  10 . . . 


.46  _ 

.80  - 

2.86  - 


.76  t.72% 

3.90  tS.60 

.86  _ 


.75  t.70 

3.76  t3.60 


1.40  tl.36 

l‘.’20  ti.ib 

"‘.90 


.86  t-76 

4.00  _ 


1.40  tl.80 

1.00 


1.16 

3.60 

.76 

1.00 

3.26 


CARROTS* 

Standard  Sliced,  No.  2.......~~.~~~.»  .76 

Sliced.  No.  10 . . . .  8.76  - 

Standard,  Diced,  No.  2 . 70  ...._ 

Diced,  No.  10 .  3.36  ........ 

CORN* 

Golden  Bai  tarn.  Fancy,  No.  2 .  .......  ........ 

Extra  Standard.  No.  2..........._......~  ~~— 

Extra  Standard,  No.  10„......» . . 

Shoepeg,  Fancy,  No.  2 .  1.30  ....... 

Extra  Standard.  No.  2 .  1.22% . 

Standard,  No.  2 . 1.16 

Crushed,  Fancy,  No.  2............~~........ 

Extra  Standard.  No  .2 .  1.07%........ 

Standard,  No.  2 .  1.00  tl-OO 

Standard,  No.  10 .  6.60  . 

HOMINY* 

.Standard  Split,  No.  2,  Tall..» . 60 

No.  2%  . 76  - 

No.  10  . 3.00  - 

MIXED  VEGETABLES* 

standard.  No.  2 . . . . . . 

No.  10  . . 

.Fancy,  No.  2.... . - . . . . 

No.  10  . . — . . 

OKRA  AND  TOMATOES* 

Standard,  No.  2_ . . 

No.  10  . 

PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . - . 

No.  2  Fancy  Sweets,  2b . . 

No.  2  Fancy  Sweets,  3s . - 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  6s . 

No.  1  Early  June,  4s . . — ......~ 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  28 . 

No.  2  Std.  Alaskas.  3s.. 

-No.  2  Std.  Alaskas,  4s. 

No.  10  Std.  Alaskas,  2s 
No.  10  Std.  Alaskas,  3s. 

No.  10  Std.  Alaskas,  4s. 

PUMPKIN* 

Standard,  No.  2% . 

No,  3  _ 

No.  10 _ _ _ 


.70 

8.76 

.80 

4.26 


.76  _ 


.66 

.86 

.90 


1.06 


t.90 

1.00 


CANNED  VEGETABLES— Centinned 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2„. . —  — — 

No.  2%  . 80  tl.l6 

No.  3  . . .  — . . 

No.  10  .  2.90  *3.76 

SPINACH* 

Standard,  No.  2 . .90  ....... 

No.  2%  . 1.20  tl.l6 

No.  3  . .  .  . 

No.  10  . 4.00  *3.76 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  1.00  *1.16 

Standard,  No.  10 .  8.26  *3.76 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  .  . 

Standard  Green  Com,  Fresh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory.. 

No.  2%  . 

No.  3  . 

No.  10  .  3.00  *3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County^.. . 

No.  3  .  1.30 

F.  O.  B.  County .  1.25 

No.  10  .  4.26 

F.  O.  B.  County .  4.16 

Standard,  No,  1 . 50 

F.  O.  B.  County . 62%  *.60 

No.  2  . 86  . 

F.  O.  B.  County . 82%  *.82% 

No.  2%  .  1.12% . 

F.  O.  B.  County .  1.15  . 

No.  3  . 1.17%*1.15 

F.  O.  B.  County . . .  1.16  ....... 

No.  10  . 4.00  - 

F.  O.  B.  County .  3.80  *3.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 47%........ 

No.  10,  Whole  Stock .  4.00  ........ 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . ........ 

TOMATO  JUICE* 

No.  1  . 60  - 

No.  10  .  3.26  *3.00 

TURNIP  GREENS* 

No.  2  . 66  ........ 

No.  2%  . .  1.06  - 

No.  10  . 3.60  . 


.60  .. 
.67%.. 
.90  .. 
.86  .. 


*.60 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  . . 

Michigan,  No.  lU . .  ....... 

New  York,  No.  10 .  . . . 

Pennsylvania,  No.  10,  water .  3.60  3.60 

Pa.,  No.  3 .  . 

Pa.,  No.  10,  solid  pack . .  3.90  ........ 

APRICOTS*  (California) 

Choice,  No.  2% .  2.60  *2.60 

Fancy,  No.  2% .  —.... 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . . 

No.  10  water............... . —  6.00  ....... 

No.  2,  Preserved. _ _ — »» 

No.  2,  in  Syrup . .  . . 

BLUEBERRIES* 

Maine.  No.  2 . .  . 

No.  10  . . .  6.76  *6.00 

CHERRIES* 

Standard  Red.  Water.  No.  2 . 

White  Syrup,  No.  2„„ . . 

Extra  Preserved.  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10.„ .  6.26 

California  Standard,  2% . . 

Choice,  No.  2% 


1.86 


Fancy,  No.  2%.. 
GOOSEBERRIES* 
Standard  No.  2.. 


*2.10 

*2.80 

*2.46 


. .  1.10 

tl.06 

No.  10  . 

GRAPE  FRUIT* 

. . 

.  6.60 

.  6.26 

71; 

No.  6 .  .  .- 

— 

— 

i 

1 

i 

i 

******** 

_ 2.76 

,..„nn 

n.is.m  r— TTXT 

CANNED  FRUITS— Continued 


PEARS* 


Balto.  N.Y. 


Standards.  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  .  6.00  . 

California  Bartletts,  Standard  2%..  1.76  tl.76 

Fancy  .  *2.10 

Choice  .  2.00  *1.85 

Standard,  No.  10 _ *6.76 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.86  *1.66 

Choice,  No.  2%,  Y.  C .  2.10  *1.75 

Fancy,  No.  2%,  Y.  C .  *1.96 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  8 . . . 


les,  unpeeiea,  no.  s . .  . 

Peeled,  No.  10,  Solid  Pack .  .......  *4.26 


PINEAPPLE* 

Hawaiian  Sliced.  Extra,  No.  2%......  2.26  *1.80 


Sliced,  Standard,  No.  2% . .  *1.70 

Sliced,  Extra,  No.  2 .  *1.60 

Sliced,  Standard,  No.  2. .  *1.45 

Shredded,  Syrup,  No.  lO..........^......  . . 

Crushed,  Extra,  No.  10 .  6.76  *6.26 


Eastern  Pie,  Water,  No.  10 .  „. 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black  Water,  No.  2... _ _ _ _ 

Red,  Water,  No.  2 . .  .......  „ 

Black.  Syrup,  No.  2 . .  _ 

Bed,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . . .  _ 


STRAWBERRIES* 

Preserved,  No.  1 _ .... _ 

Preserved,  No.  2 . 

Elxtra,  Preserved,  No.  1. 
Extra,  Preserved,  No.  2. 
Standard  Water,  No.  10 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . 

No.  lOs  . 


2.40  *2.60 
9.00  *8.60 


Canned  Fish 


HERRING  ROE* 

16  os..  Factory . . . .... 

No.  2.  17-oz.  cans,  Factory...„.........„..  ........ 

No.  2,  19-oz.  cans,  Factory„.....__..„  ........  „..._ 

LOBSTER* 

Flats.  1-lb.  cases,  1  doz. . .  ........  6.26 

%-lb.  cases,  1  doz.„ . . .  3.26 

%-lb.  cases,  1  doz . . . .  ....... 

OYSTERS* 


Standard,  4  oz . . . .  1.00  . . 

6  oz.  . . .  1.10  *1.10 

8  oz . 1.86  ....... 

^10  oz.  ^ . .  2.10  *2.20 

SALMONS 

Red  Alaskas,  Tall  No.  1.. . .  1.67%*1.70 

Flat.  No.  % . *2.36 

Cohoes,  Tall,  No.  1 .  1.42%+1.30 

Flat,  No.  1 .  1.66  *1.60 

Flat,  No.  % . 1.17%*1.10 

Pink.  Tall,  No.  1 .  1.07%*1.00 

Pink,  Flat.  No.  % . . 80  . 

Sockeye  Flat,  No.  1 .  2.92%*2.76 

Flat,  No.  % .  1.86  _ 

Chums,  Tall . 1.00  *.90 

Medium,  Red,  Tall .  1.22%*i.26 

SHRIMPS 

Dry.  No.  1 . . . .  1.10  *1.16 

Wet,  No.  1.  Large .  1.10  *1.20 

SARDINES  (Domestic),  per  case  S 

%  Oil,  keyless .  2.60  *2.75 

%  Oil.  keys .  2.90  *8.20 

%  Oil,  Tomato,  Carton .  *8.60 

%  Oil,  Carton . -  3.26  *3.45 

%  Mustard,  keyless .  2.60  *3.20 

%  Mustard,  keyless . .  2.36  

California  Oval,  No.  1,  24’s .  1.60  ........ 


TUNA  FISHS  (California),  per  ease 


WThite,  %B  .._ — 

White.  Is  . . 

Blue  Fin,  %8....~-,~~... 
Blue  Fin,  Is.....—..—— 

Striped,  %8  . 

Striped,  %s  . 

Striped,  Is  . 

Yellow,  %s.  Fancy . 

Yellows,  %s.  Fancy.. 
Yellow,  Is _ 


7.80 _ 

13.66  _ 

4.86 _ 

T37%r.r. 

4.70  _ 

8.36  . . 

4.66  _ 

7.80  _ 

18.66  _ 
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JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 


E.  J.  JUDGE 

SyruperSf  Clutches^  Timerst 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agent* 

Canners  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


OR  PUT  SALT  ON  HIS  TAIL 

Big-Game  Hunter :  Once,  while  I  was  having  a  meal 
in  the  jungle  a  lion  came  so  close  to  me  that  I  could  feel 
his  breath  on  the  back  of  my  neck.  What  did  I  do  ? 

Bored  Listener:  Turned  your  collar  up? 

“Does  she  really  speak  French  as  well  as  she 
pretends  ?” 

“All  the  testimony  I  have  on  the  subject  is,  I  heard 
her  the  other  day  tell  her  husband  to  send  the  shuffer 
to  the  garridge  for  the  ottermobill.” 

LIKE  A  CRICKET  IN  A  CABBAGE 

“When  a  man  is  asleep  he’s  a  mere  vegetable,”  says 
a  scientific  writer.  He  is,  however,  not  edible — only 
audible. 

“So  Brown  took  a  course  in  first  aid.  Is  he  good  at 
it?” 

“A  little  hasty,  sometimes.  A  man  was  nearly 
drowned  yesterday,  and  the  first  thing  Brown  did  was 
to  throw  a  glass  of  water  in  his  face.” 

SWEET  REVENGE 

It  was  a  late  hour  when  the  hostess  of  the  party 
requested  a  bass  singer  to  sing  something.  He  pro¬ 
tested:  “Oh,  no;  it’s  too  late.  It  would  disturb  your 
neighbors.” 

“Not  at  all,”  declared  the  lady.  “Besides,  they 
poisoned  our  dog  last  week.” 

Wife:  Now  that  I  have  my  hair  bobbed,  you  can 
never  say  again  that  I  look  like  an  old  lady. 

Husband:  No.  But  now  you  look  like  an  old 
gentleman. 

EASY  TO  PLEASE 

Artist:  Shall  I  paint  you  in  a  frock  coat? 

Mr.  Nurich:  Oh,  don’t  make  any  fuss — just  wear 
your  smock. 

FETCH  A  BASKET 

“Have  you  noticed  how  Ashton  drops  his  aspirates?” 

“It’s  nothing  to  the  way  he  drops  his  vowels.  I’ve 
got  more  than  a  dozen  of  his  I.  0.  U’s.” 

Bank  Clerk:  So  you  wish  to  open  a  joint  account 
with  your  husband.  What  kind? 

Mrs.  Bright:  Oh,  just  a  deposit  account  for  him— 
checking  for  me. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

ASPARAGUS  MACHINERY 
Burton  Cook  &  Co.,  Rome,  N.  Y. 

BASKETS,  Picking. 

Planters  Mfg.  Co..  Portsmouth,  Va. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  CUTTERS.  Stringless. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  NIPPER,  Green  String. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md. 

BEAN  SNIPPERS,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robips  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

A.  K.  Robina  &  Co.,  Inc.,  Baltimore,  Md. 
^Yestminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Can  Markers.  See  Stampers  and  Markers. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy,  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating.. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  HUSKERS  AND  SILKERS.  ^ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  &  Co.,  Rome,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies.  Pan.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N,  J, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy, 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINISHING  MACHINES.  Catsup,  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragme-Sells  Corp.,  Hoopeston,  111. 
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GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoo);>eston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 

GUMS,  Labeling. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE.  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVEIS,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc, 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co..  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.^  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Inc.,  Wilmington,  Del. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Supply  House  and  General  Agents.  See  General 
Agents. 


STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Woodberry,  Baltimore,  Md. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co..  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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-  CANNERS  nil 

SWEETS  FOR  SALE 


The  crop  of  Canners  Sweets,  as  no  doubt  you  know,  was 
short  this  past  season.  We  are  fortunate  however,  in  havins 
a  few  of  the  following  varieties  for  sale — 


HORSFORDS 
GREEN  ADMIRALS 
PREMIUM  GEM 


PERFECTION 

SURPRISE 


ADVANCERS 

ALDERMAN 


We  also  have  some  Alaskas. 

The  above  are  f.o.b.  our  growing  point,  Bozeman,  Montana  and  are 
1934  crop,  first-class  stock. 

If  you  are  in  need  of  Peas  or  other  Seeds  for  delivery  this  Spring, 
write  us  for  prices. 


D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PA. 


1 51  Years  in  Business. 


Business  Founded  1784, 


PHELPS  CAN  GO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CAMS  PER  YEAR 

MAIN  OFFICE  ^ 

jjS^BALTI  M  O  M 


WEIRTON.W.VA 


Alaska  Peas — 

The  Canner’s  Mainstay 


The 

Asgrow 

Alaska 


100/^ 

Wilt 

Resistant 


The  Alaska  pea  has  stoutly  maintained  its  position  as  the  leading  variety 
for  canners  over  a  long  period  of  years.  It  is  the  standard  for  dependable 
performance  in  many  of  the  importer t  pea  canning  areas  of  the  United 
States  today. 

Peer  among  Alaska  strains  is  the  Asgrow  Alaska — a  worthy  scion  of  a 
noble  family. 

For  early  shipment  or  under  future  contract. 


Asgrow  Seeds 


A0a0natp&  Btth  Jnr 


Breeders  and  Growers  of  Seeds  For  Canners 

Npui  1l|awpn.  (Enitnprtirut 

BREEDING  STATIONS  and  PRODUCTION  BRANCHES  in  ELEVEN  STATES. 


